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Leadership is not about a title or a position. 
It is about impact, influence, and inspiration. 
Impact involves getting results. Influence is about 
spreading the passion. Inspiration is the reflection 
of a leader’s spirit in his team and customers. 

A HEARTFELT DEDICATION TO 
OUR LONGTIME CHAIRMAN, 

RAYMOND AUDI 

Coming across a leader that joins all these attributes 
is a rare find indeed. Yet there can be no dispute 
that Raymond Audi has them and more. 

And so, it is with melancholy and hope that we see 
him stand down from his long-standing position as 
Chairman of the Board of Directors at Bank Audi 
and retire from his corporate responsibilities. 

He will, henceforth, serve as Honorary Chairman, 
in order to devote more time to his family and 
personal life.

The impact of his leadership 
has been strong, proven by the 
Bank’s rise to become the first 
in Lebanon, and have a solid, 
widespread offshore presence. 

However, his impact has been 
felt most by us, his employees, 
who to Raymond Audi, are an 
extension of the Audi family, his 
own. 

Raymond Audi’s legacy at Bank Audi spans almost 
60 years, over half a century as a member and then 
Chairman of the Board. 

ACI World Congress / 2003



A LEADER. 
AN INFLUENCER. 
AN INSPIRATION.
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Bank Audi Management Meeting / 1977

Cocktail at Centre Sofil / 1983
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Over the long years, we have gotten used to 
seeing him tour among our ranks, interacting with 
us, asking about our work, our welfare, and our 
families. 

The personal bond that he took the time to forge 
with his “bank family” might be exactly why 
Human Capital is one of Bank Audi’s core values.

Raymond Audi’s influence seeps well beyond the 
constraints of a single industry. From banking to 
real estate, from arts to philanthropy, many people 
might take a guess at what Raymond Audi’s real 
passion is. But we think it is very much apparent: 
the human element in every form. 

He has dedicated much of his life and resources 
to sponsoring up-and-coming artists and writers, 
so one would say his passion has driven others to 
pursue theirs. 

Saida, his coastal hometown and family origin, is 
never away from his mind. Lebanon’s culture as a 
whole, holds a paramount place in his heart. And 
the people… well, his humanitarian work – known 
and unknown – vouches for how high the Lebanese 
people are in Raymond Audi’s esteem.

No length of words and no extensive description 
can do our Honorary Chairman and the youngest 
of the founding brothers, Raymond Audi, justice. 
To say he inspired us throughout his long journey, is 
also an understatement. 

Bank Audi’s core values have been derived from 
how our longtime chairman went about business 
and life in general: his love for Innovation and arts, 
his perseverance to preserve Saida’s Heritage, his 
reputation for Transparency in all his pursuits, his 

AND ALONG HIS EXTENSIVE JOURNEY TO THE 
VERY TOP OF THE BUSINESS WORLD, RAYMOND 
AUDI NEVER FORGOT HIS ROOTS. 

Lebanese Economic Forum Saudi Arabia / 2002Raymond, Georges, and Marc Audi / 1997
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RAYMOND 
AUDI

appreciation for his Human Capital, his 
powerful and strong Civic Role whether 
publicly or anonymously, and finally, the 
Quality of all his work, from projects he 
started, those he sponsored, and those 
he envisioned for the future.

7Cocktail at Villa Audi / 1985
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We can only wish “Monsieur Raymond” the best, 
healthiest, and most peaceful of retirements. We 
cannot thank him enough for the dedication, 
passion, and enthusiasm over the past 60 years. 

He is and remains a  main pillar of the Bank, and we 
promise to uphold  the same values and culture in 
his absence as they were in his presence. 

IT IS OUR PLEASURE AND OUR 
RESPONSIBILITY TO FOLLOW THROUGH 
IN HIS INSPIRING FOOTSTEPS AND AIM 
TOWARDS AN EVEN BRIGHTER FUTURE. 
YET, AS PART OF HIS AUDI FAMILY, WE 
HOPE  HE CONTINUES TO VISIT US IN 
OUR OFFICES, FOR IT IS A HABIT THAT 
HAS MOTIVATED US THROUGH OUT THE 
YEARS.
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“Odeabank Secures the Oxygen of the Future”. 
That is the title of Odeabank’s newest project and 
account, the Oxygen Account, being implemented 
with the TEMA Foundation (The Turkish Foundation 
for Combating Soil Erosion, for Reforestation, and 
the Protection of Natural Habitats). 

Within the scope of this new project, customers 
who open the Oxygen Account and make 
transactions on it will be able to ask the Bank to 
plant 1 tree or provide environmental education 
through TEMA courses to 1 child every month.

Odeabank’s innovative nature preservation project 
aims to bring more value to all areas of life, while 
adding value to its customers’ savings. Through 
this project, and along with TEMA Foundation, 
Odeabank hopes to raise social awareness on the 
importance of the environment in Turkey.

On behalf of the foundation, Deniz Ataç, CEO of 
TEMA Foundation, said, “We have been working on 
protecting natural resources, primarily soil, and the 
most effective way to do that is by strengthening 
the future generation’s connection with nature by 
organizing educational programs.

Hence, we’ve provided such education to more 
than 3 million students and planted 14.5 million 
trees.

 This socially responsible project we’re implementing 
with Odeabank is an important step for future 
generations, and we will continue putting in the 
effort for 2 years.”

Cem Muratoglu, Assistant General Manager in 
charge of Retail Banking at Odeabank, stated that, 
with its voluntary Oxygen Account customers, 

ODEABANK – NEW OXYGEN ACCOUNT AIMS TO SPREAD ENVIRONMENTAL 
PROGRESS AND AWARENESS IN TURKEY

02
OXYGEN FOR THE FUTURE
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the Bank aims to bring 50 thousand new trees 
to nature or educate 50 thousand children with 
nature classes in the next 2 years. 

He mentioned the various advantages that this 
account offers to customers, along with its high 
interest rates; Muratoğlu stressed that Odeabank 
aims to turn the Oxygen Account into a social 
benefit.

“We owe everything we are consuming insensibly 
today to our children, including the oxygen we use. 
With this in mind, we are happy to donate plants 
in the name of our Oxygen Account customers 
through the TEMA foundation. 

Muratoglu added, saying, “Customers who 
participate in the project will be able to attend 
events like educational courses on environmental 
awareness, sustainable energy and environment, 
and activities like nature runs and bicycle rides. 

Through this project, each Oxygen Account 
customer will  bring  more oxygen to the 
env i ronment.

THIS WAY, WE CAN ACHIEVE A BETTER 
ENVIRONMENT THAN WE IMAGINE FOR 
TOMORROW.”

For this reason, we will invite 1 million of our 
customers to participate in our “Odeabank 
secures the oxygen of the future” project”

11Mr. Cem Muratoglu and Mrs. Deniz Ataç
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In order to encourage our customers to use their 
cards more often, and as a way of rewarding 
them for continued loyalty, Bank Audi launched 2 
campaigns that reward the usage of the Visa 24/7 
Debit Card and the Aïshti Loyalty Card.

To increase transactions at POS machines rather 
than ATMs, a campaign was launched to reward 
the usage of the Visa 24/7 Debit Card. Based on 
their number of transactions, customers would be 
granted 20 liters of fuel per month from MEDCO. 

Clients who have used their card on a POS at least 
once before will be granted 20 liters of fuel per 
month when making at least 10 POS or contactless 
transactions per month, with a minimum total 
amount of USD 300. 

BASAL – VISA 7/24 DEBIT CARD AND AÏSHTI LOYALTY CARD HOLDERS 
GET REWARDED BY BANK AUDI

03
PROMOTIONS WITH CARDS

As for those who have never used their Visa 24/7 
Debit Card on a POS machine before, they will be 
granted 20 liters of fuel per month when making at 
least 5 POS or contactless transactions per month, 
with a minimum total of USD 150. 

However, each customer is only entitled to one 
voucher per month. This campaign will run from 
April to May, 2017.

Another campaign was organized during April, this 
one targeting Aïshti Platinum cardholders.

To reward them for their loyalty and trust, 57 new 
Aïshti Platinum cardholders were each offered a 
USD 500 gift voucher, redeemable at Aïshti stores.
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ODEABANK – O’ART HOSTS A CONTEMPORARY DRAWING 
EXHIBITION FOR ART LOVERS

This April, O’Art hosted a drawing exhibition, 
named “Drawing Today”. The exhibition featured 
the works of 15 artists in various disciplines; 
it presented a contemporary interpretation of 
drawing, the oldest discipline of the visual arts, 
through the classical form of pencil-on-paper, as 
well as other drawing-based art forms. 

This included media art, photography, sculptures, 
and works in other techniques and formats.

The art exhibition, curated by Marcus Graf, Faculty 
Member at Yeditepe University of Fine Arts, who 
has been living in Turkey for many years, featured 
contemporary works including 3D drawings, neon 
works, video, and performance art. 

DRAWING TODAY

When asked about “Drawing Today”, Graf said, 
“After standing in the shadow of painting for a long 
time, drawing receives much stronger appreciation 
and acceptance today with conceptualism and 
minimalism, as well as the post-postmodern 
condition of art.” He added that the exhibitions 
serve as a brief outlook into the development of 
drawing in Turkey.

This exhibition, organized with the assistance of 
Melike Bayık, features drawings and works by 
young artists Ahmet Duru, Ali Elmacı, Arslan Sükan, 
Candas Sisman, Cins, Çagrı Saray, Erdal Duman, 
Erinç Seymen, Fırat Engin, Günes Terkol, Hacer 
Kıroglu, Melike Kılıç, Serkan Yüksel, Yusa Yalçıntas, 
and Yunus Emre Erdogan.

13All the contributing artists at the “Drawing Today” exhibition



A NEW WORLD 
OF CREDIT CARDS

Every individual has different needs depending 
on their age, interests, lifestyle, and of course, 
financial status. 

Seeing as we recognize each person’s unique 
circumstances, this April, Bank Audi Egypt 
launched its newest Credit Cards Campaign 
offering a diverse set of cards that cater to the 
needs of different life stages.

The main objective behind this campaign is 
to highlight the Bank’s wide range of credit 
cards, which are based on Customer Lifestyle 
Segmentation. The campaign is reinforced with the 
Balance Transfer Promotion, allowing customers to 
enjoy a 3-month grace period upon transferring 
credit card balances from other banks into any 
Bank Audi Credit Card.

BAEGY – NEW CREDIT CARDS CAMPAIGN LAUNCHED IN PARTNERSHIP WITH 
MASTERCARD 

This new campaign, in partnership with MasterCard, 
offers 4 types of credit cards: 
Silver MasterCard, for wealth starters with a 
credit limit up to EGP 9,999; Shine MasterCard, 
specifically for female wealth starters and builders 
with a credit limit up to EGP 200,000; Titanium 
MasterCard, for wealth builders with a credit limit 
up to EGP 200,000; and World MasterCard, for 
wealth managers and preservers with a credit limit 
up to EGP 750,000.

The campaign was launched on April 26, 2017, 
running for a month with a full-fledged media 
plan, and tailored to ensure wide coverage and 
reachability; this includes ads in magazines, radio 
channels, as well as SMS, and digital advertising. 

05
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START SAVING WITH NEW 
SAVINGS
BAEGY – NEW SAVINGS ACCOUNTS CAMPAIGN LAUNCHED WITH 
HIGH INTERESTS

06

On April 28, 2017, Bank Audi Egypt launched their 
newest Savings Accounts Campaign, targeting 
anyone and everyone who wishes to start saving 
for a better future.

These new and various accounts present different 
solutions for clients, while providing high interest 
rates.

The campaign kicked off with a full-fledged and 
comprehensive media plan, which has been 
tailored to reach everyone through the most 
effective media tools in the market today. 

This plan covers newspapers, magazines, and radio 
channels, as well as SMS and digital advertising.
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Beirut, the city known around the world for its 
rich culture, high fashion, beautiful women, and 
busy nightlife, welcomed the very first fashion and 
beauty festival of its kind in Lebanon.  For 3 days, 
from April 27 till 29, 2017, leading beauty and 
fashion experts, professionals, bloggers, and digital 
influencers shared their knowledge and experiences 
with the attending crowd. 

The aim behind this convention was to help people 
meet, connect, engage, and even shop from 
fashionable brands at Biel, in Beirut. During the 
event, Mrs. Grace Eid, Head of Retail Banking at 
Bank Audi, appeared in an interview with Btehla El 
Hayet show on LBCI. 

Answering the question of how the Bank fits 
into this digital and fashion focused event, she 
explained that financial inclusion is our focus and as 
the most innovative and creative Bank in Lebanon, 
it is important to be involved in the fashion, 
lifestyle, and digital sectors to keep up with the 

modern world; participating in JamaloukiCON aims 
to solidify the Bank’s presence in this sector and 
audience, and introduce them to our innovative 
outlook to banking. 

Furthermore, Mrs. Eid mentioned that digital 
advancement has linked finance and fashion like 
never before; it has revolutionized banking and 
payment methods. Finally, she invited women and 
the younger generation to attend the Bank’s panel, 
which took place the second day.

On April 28, 2017, the panel was held at the 
convention, attended by Bank Audi’s guest speakers: 
Dana Hourani, digital influencer; Giovannina Atieh, 
fashion consultant, CEO and founder of Maison 
Pyramide; Amine Jreissaty, stylist and fashion critic; 
and moderator Bechir Ghosn, Head of Recruitment 
and Selection Unit at Bank Audi. 

The speakers shared their success stories, and 
discussed the challenges, business model, and 

JAMALOUKICON
BASAL – THE FIRST FASHION AND BEAUTY CONVENTION 
OF ITS KIND IN LEBANON

07 Bechir Ghosn, Giovannina Atieh, Amine Jreissaty, and Dana Hourani



Bank Audi stand at JamaloukiCON

financial struggles they face in the industry. 
Furthermore, the panel focused on how the digital 
world affects each of the speakers’ respective 
business, how their roles are linked, and how each 
of their roles represents a different pillar in the 
industry’s lifecycle. 

Bank Audi was a sponsor of JamaloukiCon, and its 
presence was marked through a chic and trendy 
stand. The MEA Ultimate, Visa Infinite, Titanium 
GBP, Euro Gold, and ABC Black cards were 
promoted during the convention. 

JamaloukiCon was a great experience for the 
attending Bank Audi customers; it gave the Bank 
a chance to meet the younger, more creative 
generation on their own grounds, and to introduce 
them to our modern, innovative way of banking. 

1717
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On the morning of April 23rd, 2017, ready and 
excited runners gathered next to the Rafic Hariri 
Sports Stadium in Saida, preparing to run the 
Saida International Marathon, while Bank Audi 
employees, along with their friends and family, 
waited by the Bank’s tent to take a group photo 
prior to their respective races.

Participating in the marathon were 178 colleagues 
and, astonishingly, around 17,000 runners. 
Bank Audi Saida Branches’ Managers and many 
prominent Lebanese politicians and figures 
attended the event and cheered with the crowd. 

At the event, the Bank set up a gathering stand, 
where arm strips that hold phones were distributed 
to sports enthusiasts. 

Also, a very creative photo booth was set up at the 
gathering point; children and their parents alike 
rushed to have their photos taken, while posing as 
champion runners.

A distance away, next to Saida Branch, a cheering 
station was set up by Bank Audi. 

People waited for the runners to pass by, while the 
Bank’s three bands entertained them: Band Audi, 
Audiyat, and the young Home Bound, who are 
ambassadors of the Spring Account and won USJ‘s 
“Daraj Al Yasouiyeh Awards”.

Our employees, and all the participants, 
enthusiastically ran the 1K, 3K, 7K, 21.1K, and 
42.125K. Among them was Bank Audi’s Corporate 
Ambassador, Maxime Chaaya, who ran in the 7K 
Competitive Race.

“Run for Peace and Development” was the slogan 
of the Saida International Marathon; the event 
fostered hope and presented the runners with 
an opportunity to surpass differences and join 
together for a cause.

SAIDA INTERNATIONAL 
MARATHON

08
BASAL – TOGETHER WE RUN. TOGETHER WE ARE. TOGETHER WE GROW.

18



Group photo of Bank Audi’s runners

Employees giving out arm strips to the runners

Home Bound performing at Saida International Marathon
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Human Capital is at the core of Bank Audi’s values. 
However, team spirit and fun are also at the heart 
of our Human Capital! 

Every year, Bank Audi participates in the Beirut 
Corporate Games (BCG), and every year our 
employees come back victorious. 

For BCG 2017, 23 companies from all over Lebanon 
competed in 45 games, of which 5 were new this 
year, where employees competed fiercely for the 
gold. 

Colleagues, families, and friends gathered to cheer 
for their teams; attendees were given goodies bags 
with pompoms, head bands, and other funky items 
to help them cheer harder and louder. 

Despite the tough competition this year, our 
employees still managed to earn 27 medals in total 
– that’s 7 more than last year! – out of which 9 were 
gold, 7 silver, and 11 bronze.

Hence, for the 2nd year running, Bank Audi came in 
2nd place, and yet our employees proved that they 
have the spirit and energy of 1st place winners.

Congratulations to all our winners, and hoping for 
the Gold next year!

BASAL – BANK AUDI COMES IN 2ND AND THE EMPLOYEE’S FUN AND TEAM 
SPIRIT COME IN 1ST!

BEIRUT CORPORATE GAMES 2017
09



Bank Audi’s Women Basketball team receiving their gold medals

Employees celebrating their victory
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On April 6, 2017, Bank Audi Lebanon’s employees 
from Head Offices and all branches were invited to 
attend sessions in one of the 2 chosen locations, 
Collège Des Apôtres in Jounieh and the Plaza 
Auditorium in Downtown Beirut. The sessions 
discussed Child Protection Awareness.

Children need our presence more than our 
presents; the best gift a child can have is a parent 
who listens, communicates, and plays with them. 
This was the message, loud and clear, behind 
this month’s Child Protection, Awareness, and 
Prevention campaign, led by Eliane Zgheib, Bank 
Audi’s Social Worker.

During the session, Mrs. Zgheib focused on the 
relationship between parents and children and 
the type of openness they should have. Children 
should feel confident enough to talk to parents and 
to confide in them in case of any threat they may 

BASAL – PARENT EMPLOYEES ARE INVITED TO A CHILD PROTECTION, 
AWARENESS, AND PREVENTION SESSION TO COMBAT CHILD ABUSE

10
CHILD PROTECTION SESSION

feel. It is important to foster trust with children, so 
they would know that parents will understand and 
would never pass undue judgement. 

Child protection, as explained by Eliane, could 
be protection from physical to emotional or 
sexual abuse.  Hence, the goal of this awareness 
session was to show parents that sexual abuse 
could happen to anyone. For that purpose, video 
testimonials from parents who have gone through 
incidents of child sexual abuse were presented to 
the attendees. 

Attendees were educated about the types of signs 
they should look for in their children, but more 
importantly, about the types of awareness-based 
conversations that they needed to have with their 
children.
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We consider it our duty to, not only provide our 
human capital with employment and growth 
opportunities, but also with the proper awareness 
to keep them healthy, safe, and sound.

Bank Audi Jordan collaborated with the Royal 
Automobile Club and held an awareness workshop 
this April for its employees on general road safety 
and car accident prevention.

11
STAY AWARE. DRIVE SAFE.
BAJO – EMPLOYEE ROAD SAFETY WORKSHOP IN COLLABORATION 
WITH ROYAL AUTOMOBILE CLUB

The goal of this course was to spread awareness 
among employees in hopes of maintaining their 
safety behind the wheel.

This session focused on car accidents on Jordan’s 
roads, and taught the employees methods of 
preventing and completely avoiding such dangers. 



Group photo of the employees at the workshop

“BANK AUDI SEEKS TO PROVIDE OPTIMAL 
PROFESSIONAL AND LIFE SERVICES TO 
ITS EMPLOYEES. 

A detailed explanation was provided, supported by 
recent statistics from Jordan.

Mr. Fadi Khoury, Head of Retail Banking and Branch 
Network Management at BAJO, commented on 
the workshop, saying, 

We have selected the topic of road safety and car 
accident prevention because of the importance of 
raising awareness, especially in light of the rising 
number of car accidents that has recently been 
recorded in the Kingdom. 

To raise awareness around this topic, we have 
collaborated with the Royal Automobile Club, 
which is one of the most effective institutions in 
this field in Jordan and which has proven its merit 
throughout the years”.

Afterwards, the Bank’s employees expressed their 
pleasure at having attended this course, as it was 
very well organized and relevant to their daily lives. 

They went on to confirm the importance of 
attending more workshops that seek to raise 
awareness on a wide array of topics.

25
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BASAL - EMPLOYEES GIVE AWAY THEIR ELECTRONIC
TO THE RECYCLING PROGRAM

For the occasion of Earth Day, Bank Audi Lebanon 
extended its Recycling Program to include 
electronic waste, or e-waste, on April 20th and 21st, 
2017; employees were invited to give away their 
unwanted electronics, like TVs, tablets, phones, 
music players, keyboards, hard disks, CD-ROMs, 
cables, and monitors.

This year, the campaign was extended to all 
Lebanese regions, with collection points in our 
Head Offices in Beirut and in a branch in each of 
the Bekaa, South, Keserwan, and North regions. 
Additionally, the Bank’s I.T. Department offered its 
own e-waste for recycling. 

The result was over 4 tons of e-waste collected to 
the benefit of arcenciel and Association de L’Écoute 
for refurbishing and recycling purposes. 

This initiative will help reduce the amount of waste 
sent to landfills, conserve natural resources – such 
as wood, water, and minerals – prevent pollution, 
save energy, reduce greenhouse gas emissions that 
contribute to Global Warming, and help sustain 
the environment for future generations. 

EARTH DAY CAMPAIGN

26
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April 01 & 02

AUB Rally Paper 2017

April 01Open Day Grand Lycee Franco Libanais

April 05
LAU Beirut Job Fair 2017

April 12Fast & Furious 8 Special 
Screening - Lebanese Red Cross

April 18
Open Day AUT Tripoli

April 15

2017 Inter-Universities 

Finance Competition NDU 

April 20 & 21 april
AUB Job Fair 2017

April 06
Open Day CIS Akkar

April 11

Balamand Job Fair 2017

April 22 & 23
Heartbeat 2017 Fundraiser 

Concert: Zapping with the Stars

April 20Lebanon Opportunities 20 
Years

April 23
Saida International Marathon



April 26 & 27NDU Job Fair 2017

April 25USEK Job Fair 2017
April 26 & 27

BIFEX Gala Dinner 2017

April 28Al-Bank Wal-Mustathmer

24 to 27 April 

USEK Cycling Tour 2017

April 29
Open Day IUT, Obay

April 26

SME Roadshow, Keserwan 

25 & 26 April
USJ Job Fair 2017

April 2
4

Open Day AUCE Tyre

April 27, 28, 29

JamaloukiCon

April 24
Open Day Balamand Tripoli
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POST 1
Interested in discovering the secrets 
behind blogging and the fashion 
industry? Then come meet Dana 
Hourani at our JamaloukiCON stand for 
some of the best tips and tricks!

POST 2
Use your 24/7 Platinum Debit card at any 
POS machine and benefit from the Audi 
Rewards Program!

POST 3
Keep your online purchases safe with 
Bank Audi’s Embark card! 

Bank Audi Cards

31

2.4k

2

12

938

0

2

111

1

0



Bank Audi Lebanon

POST 1
ي كت�ي إشيا تشوفوها بصيدا وخاصة بهالوقت! من 

�ف

معمل الصابون، للقلعة البحرية والسوق القديم... 

32

POST 2
بعيد الفصح بفاقسوا بالبيض وبيضيفوا بيض 

العيد، بتعرفوا شو مع�ف هالعادة؟

POST 3
ّكر إنّو اليوم أّول نيسان! ف انتبه وخّليك م�ت

5.3k

45

38

3.4k

139

112

815

21

54



Spring Account

POST 2
Here’s a brain teaser for you! Guess the 
object in the image for a chance to WIN 
it!
HINT: Today is the item’s international 
day!

33

POST 1
إجا موسم اللوز الأخ�ف والجنارك، انتو شو 

بتفضلوا؟

POST 3
Spot how many Easter eggs are hidden 
for a chance to win 2 movie tickets. 
Good luck & Happy Easter! 
*Terms & Conditions:
- You have until Sunday, April 16, 2017, 
to participate
- 10 persons will win 2 tickets each

51k

14k

160

3.4k

238

39

737

315

51 



THE ONE GROUP TEAM
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Işil Oruk Communications Odea Bank
Rania Ghanem Retail Lebanon
Noha Shaker Communications BAEGY
Celine Atik Communications Lebanon
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Sally Tayim HR Lebanon
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