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Bank Audi has always been at the forefront of 
employees’ education and development, and 
the Advanced Management Program (AMP) is a 
milestone to be added to the Bank’s long list of 
programs developed for that purpose. 

A  2nd cohort successfully completed the 30-day 
executive program designed in partnership with 
the American University of Beirut’s (AUB) Olayan 
School of Business (OSB), aiming to empower mid-
career managers with management know-how 
and a cross-functional perspective in order to help 
them engage customers and drive performance 
across various business lines.  

The AMP equipped the participants with 
contextual know-how and a way of thinking that 
will allow them to be active contributors to Bank 
Audi’s key pillars of success: innovation, customer 
centricity, quality, people development, and social 
responsibility. 

The 20 participants consisted of branch managers, 
heads of CBCs, heads of units, and senior 
employees at the Bank’s Head Office, namely: 
Marthe Nawar, Margaret Jabara, Mayada Matta, 
Yousra Younes, Hind Shebib, Mohamad Bizri, 
Samar Hayek, Charbel Habboub, Jad Ibrahim, 
Andres Abboud, Chris Libarian, Rabaha Merheb, 

Graduation of the 2nd Cohort

THE ADVANCED 
MANAGEMENT PROGRAM

Nisrine El-khatib, Atlal Chami, Mike Chamieh, 
Christiane Hobeica, Asma El Khazen, Mohamad 
Fawaz, Joelle Estefane, and Dima Jaroudi. 

December 17, 2016 witnessed the graduation of 
the 2nd cohort of the AMP who presented their 
acquired knowledge through capstone projects, 
which were overviewed by a committee from AUB 
and Bank Audi. 

Dean Steve Harvey opened the session with a 
welcome note, which was followed by a word 
from Mr. Marc Audi, Bank Audi Country Manager 
Lebanon; he praised the partnership between the 
Bank and AUB, congratulated the 20 participants 
on finishing their academic year, and informed 
them that it was finally time to put their acquired 
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Welcome banner prepared by AUB for the 2nd Cohort
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skills in action by handling more responsibilities at 
the Bank. Speaking on behalf of her colleagues, 
Marthe Nawar said, “We have all enjoyed every 
step of the program on so many levels. The AMP 
was an eye-opener, giving us a 360-degree view 
of the latest technological trends and international 
best-practices across many areas of the business 
world.  We came to see that the rapid changes 
happening in different industries are more 
applicable to banking than we had originally 
thought.“

“On a more personal level, we came out of 
the program feeling wiser and more mature.” 
Mrs. Nawar went on to say that this experience 
reshaped the participants in the way they think 
and make decisions, and gave them a deeper 
understanding of their capabilities.

Finally, she thanked Bank Audi’s Management for 
giving them the chance to participate in such an 
inspiring program, and in believing and investing 
in their futures. 

“It was worth all the effort,” was the answer of 
every AMP participant interviewed at the end of 
the program. 

Admittedly, it wasn’t an easy year for the 20 mid-
career Bank Audi managers who made it to the 
2nd Cohort of the AMP at AUB; however, the skills 
learned have set them on the track towards bigger 
accomplishments.

Group shot of the AMP 2nd Cohort



6

December was another busy month for Bank 
Audi, bringing more innovative launches and 
expansions. Among the many activities the Bank 
witnessed this month was the launch of a new 
service organized by the Bank.

In line with its strategy to build and grow a cashless 
society in Lebanon, Bank Audi introduced the first 
next generation payment solution targeting taxi 
users and drivers: Wireless Taxi Terminals. This 
new service enables taxis to accept payments via 
MasterCard, Visa, PayPass, and payWave, thus 
providing customers with payment ease while 
avoiding the risk of carrying cash.

Lebanese citizens expect flexibility and security 
when settling their taxi fares digitally. Hence, 
introducing another innovative technology is one 
more testimony to Bank Audi’s numerous efforts 
towards delivering safe and convenient payment 
solutions.

The new payment solution, Wireless Taxi Terminals, 
was developed to accommodate both public 
transportation users and taxi drivers. It accepts 
swipe, chip & pin, where contactless transactions, 
and fares are processed, authorized, and settled in 
real-time, enabling drivers to get back on the road 
quickly and keeping taxi users satisfied.

Bank Audi launches the next generation 
payment solution for taxi users and drivers

WIRELESS TAXI 
TERMINALS
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Who is better at innovation than the youth? True to 
this statement, two of Turkey’s young and dynamic 
brands, Odeabank and Turkish airline AtlasGobal, 
recently combined their efforts to launch a co-
branded credit card, Bank’O Atlas. This new card 
offers customers a new way of earning miles: in the 
air and while shopping! 

Another feature provided by the card is the 
opportunity to pay for purchases in installments, 
regardless of the POS; hence, purchases over TL 
100 can be divided into 3 installments, over TL 
300 into 6 installments, and over TL 1000 over 9 
installments. A press conference was organized at 
the Ciragan Palace to launch this new card, and 
was attended by Huseyin Ozkaya, General Manager 
of Odeabank; Murat Ersoy, CEO of AtlasGlobal, 
Semra Erener Ozalcin, Assistant General Manager 
of AtlasGlobal, and Cem Muratoglu, Retail Banking 
Assistant General Manager of Odeabank. Mr. 
Ozkaya commented that the new card is expected 
to attract more subscribers due to customers’ ability 
to acquire miles through their purchases. 

Meanwhile, AtlasGlobal CEO, Murat Ersoy, said, 
“Passengers who fly with us continuously, earn 
continuously.” He stated that AtlasGobal has 
expanded its flight network to include more than 
60 domestic and international flight lines, and has 

Odeabank and AtlasGlobal offer a co-branded 
credit card 

grown its loyalty program customers by 20% in 
2016 alone.

In a special campaign following the launch of the 
new Bank’O Atlas credit card, cardholders will earn 
5000 “welcome miles” and have the opportunity to 
receive domestic or international roundtrip tickets, 
even if they haven’t made any purchases with their 
cards yet. And in the future, services will expand 
to include fast-passes in airports, special lounge 
access, last minute upgrades using reward miles, 
converting air miles to status miles, and several 
other Atlasmiles programs.

BANK’O ATLAS

This new card offers customers 
a new way of earning miles: 
in the air and while shopping!
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Odeabank and AtlasGlobal teams launch the new card



8

In its latest effort to facilitate customers’ lives 
and simplify banking through innovative services, 
Odeabank recently launched its new and enhanced 
website, which focuses entirely on user friendliness. 
Assistant General Manager Responsible of 
Technology at Odeabank, Tayfun Kucuk, said, “It 
has been and always will be our priority to invest in 
innovations that make our customers’ lives easier. 
We strive to give them access to all the advantages 
provided by technology.”

The new website follows a simple, interactive, and 
responsive design, which means internet banking 
transactions can now be executed on a single 
platform that is compatible with smart phones, 
tablets, and laptops, instead of shifting from 
one platform on mobile to another on desktop. 
Furthermore, the new design is user-friendly, 
meaning users will find it easy to skim through 
the pages. Customers will now be able to perform 
interactive transactions using the website’s map. 

Also, it offers detailed market information, which 
allows customers to follow market trends and data 
over a period of time through graphics displayed on 
the homepage.

Odeabank launches its enhanced website with 
customer-friendly features

Meanwhile, as the new website features social 
network access, Odeabank is offering personalized 
discount codes on its mobile application to all 
users who access the site through social media, i.e. 
Facebook and Twitter.

A NEW WEBSITE FOR AN 
EASIER LIFE
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After launching NOVOT – the Bank’s humanoid 
robot – along with the long stream of innovative 
products that it provides, Bank Audi brings its 
clients one step closer to the future. 

For all tech lovers, and for all those who want to 
stand out, the Bank released brand new products 
financed through the High-Tech Loan.

This new service offers clients the chance to 

Retail Lebanon launches a new High-Tech Loan

OWNING A ROBOT HAS 
NEVER BEEN EASIER!

Bank audi brings its clients one 
step closer to the future.

choose from a distinctive selection of robots 
made to cater to their everyday educational and 
household needs through convenient and low 
monthly installments. 

The robot selection includes window cleaning 
and vacuum cleaning bots, telepresence and 
educational bots, as well as a mini 3D printer. 
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Bank Audi opens 2 new branches in Beirut

DOUBLE EXPANSION 

Bank Audi is always the first to recognize 
innovative potential, and Beirut is on the fast 
track to becoming one of the world’s capitals for 
innovative entrepreneurs and SMEs. Which is why 
the Bank opened 2 new branches in and around 
the capital during the month of December.
The first new branch opened in the Jdeideh 
region, on December 29, 2016, following the new 
operating model structure. The branch features a 
24/7 service area with 1 ATM – cash and cheque 
deposit – and 2 ITMs, and will be equipped with IP 
Telephony, whereby employees can be contacted 
through their direct extensions. 

Meanwhile, Beirut Digital District (BDD) is one of 
the hubs for high-tech companies and startups, as 
well as young, fresh, and talented entrepreneurs. 
Following the aim to provide clients with a 
continuous stream of reliable, practical, and 
innovative services, Bank Audi also opened a new 
NOVO branch in BDD on December 30, 2016. The 
new branch features 1 smart ATM, 2 ITMS in USD 
and LBP, 2 Advisory Desks, and 1 NOVO Advisory 
Room. And while the ATMs and ITMs provide 
24/7 customer access, the NOVO advisors will be 
available between 8:30 a.m. and 10:00 p.m. to 
conveniently serve our clients.
An e-branch was chosen for this location, as 
opposed to a traditional branch, seeing as the 
young and creative businesses located in BDD 

have gotten used to banking the non-traditional 
way, which is the NOVO way.
Separate campaigns were launched following the 
opening of each of the branches to promote the 
new locations, including SMSs, unipoles, social 
media ads, LED screens, and outdoor ads, along 
with ATM screens and in-branch branding through 
posters and LCD screens.

The young and creative 
businesses located in BDD 
have gotten used to banking 
the non-traditional way, 
which is the NOVO way.
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We consider it our mission to bring progress and 
innovation into this world. To do so, it is essential 
we educate the younger generation. It is also vital 
for us to keep an open mind and to exchange both 
knowledge and culture with other nations.
In line with this vision, Bank Audi welcomed 30 
international students to the Plaza in Downtown 
Beirut, on December 28, 2016. The students were 
mainly from INSEAD, IE, and Wharton University 
of Pennsylvania. The students were invited to 
a lunch, attended by Mr. Marc Audi, Country 
Manager Lebanon, managers from the Bank, and 
HR representatives. 

Bank Audi hosts a group of foreign students

INTERNATIONAL 
STUDENTS LUNCH

Mr. Audi opened the lunch with a welcome note. 
He gave them an overview of the economic 
situation, domestically, regionally, and globally. He 
then went on to explain the role of the banking 
sector in Lebanon, along with Bank Audi’s strategic 
initiatives. He ended his word by encouraging the 
students to stay connected with Lebanon and 
have faith in themselves.

The event was under the motto “connecting 
minds”; the students were introduced to NOVOT, 
and were entertained with the Mash Machine and 
a Selfie Booth.
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Group photo of all the attendees of the International Student Lunch



12

Building on the principle of stakeholder 
inclusiveness, we have endeavored to expand 
our engagement process and seek functional and 
meaningful input from a variety of stakeholders, 
both internally and externally. Therefore, for the 
2nd year, Bank Audi held a special Stakeholder’s 
Panel on November 28, 2016, at its Plaza Head 
Office. This panel reflected Bank Audi’s values and 
specifically its transparency. 
It aimed to engage our stakeholders, discuss the 
Bank’s strategy and initiatives, discover the gaps 

Bank Audi organizes a stakeholder’s panel for 
the 2nd year 

STAKEHOLDER’S PANEL

for future considerations, and encourage the 
continuous effort for capitalizing on extensive 
stakeholder engagement, using different channels.
The selected representatives at the panel included 
employees, management, clients, suppliers, 
regulatory bodies, partners, and competitors. 
Among those present were Mr. Marc Audi, Bank 
Audi Country Manager Lebanon; Prof. Dima 
Jamali, Bank Audi’s CSR Consultant; Mr. Edgard 
Chehab, UNDP; Mrs. Nada Tawil, Byblos Bank; 
Mrs. Rita Karam Fahed, Ministry of Social Affairs – 
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Higher Council for Childhood; Mr. Jean Traboulsi, 
Head of Marketing and Communications at Bank 
Audi, and Mrs. Hasmig Khoury, Head of Corporate 
Social Responsibility at Bank Audi.
The members discussed several issues at the round 
table for 90 minutes.

The main takeaways involved financial literacy 
for women and youth, aligning our CSR strategy 
with our newly adopted SDGs, vocational training 
for job creation, gender equality, anti-corruption, 
furthering our corporate volunteer program, 
further communicating our CSR efforts at both 
the branches and the departments, lobbying for 
a national CSR committee at the Association of 
Lebanese Banks, and spill over our CSR efforts to 
our clients. 

Through this initiative, Bank Audi has engaged 
in an open and constructive dialogue with its 
stakeholders, using the feedback to identify 
material issues and refine its CSR strategy. 
Additionally, an annual employee survey on CSR 
assessment was initiated to assess our internal 

This panel reflected Bank 
Audi’s values and 
specifically its transparency.

Through this initiative, Bank 
Audi has engaged in an open 
and constructive dialogue 
with its stakeholders…

stakeholders’ level of awareness and involvement 
in Corporate Social Responsibility.
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Introducing Bank Audi’s newest young and 
innovative feature: The Mash Machine.
The Mash Machine is a revolutionary musical 
instrument, targeting people of all ages who always 
dreamt of being DJs!

It allows them to mix their own beats and songs 
by placing blocks onto its surface and sliding them 
around. And as Bank Audi is always in pursuit 
of innovative new technologies to introduce to 
customers and employees, the Mash Machine went 
on a mini tour during the month of December.

After making appearances at “Christmas in Action”, 
the 4-day event that took place at Trainstation 
in Mar Mikhael, and at “Christmas Village”, a 
weeklong event that took place in Beirut Souks, 
the Mash Machine arrived at Bank Audi Palladium 
lobby on  December 23, 2016, the day before our 

Bank Audi’s new Mash Machine goes on a
mini tour 

MASH MACHINE

The Mash Machine is a 
revolutionary musical 
instrument, targeting people 
of all ages who always dreamt 
of being DJs!

employees left for the holiday. It was the perfect 
entertainment before Christmas, as it helped 
everyone get in the cheerful spirit by discovering 
their own hidden musical talents.

The Mash Machine will be continuing its tour in 
the future, to be featured at different events and 
used as a means to prompt public engagement and 
interaction. 
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NOVOT and the employees play with the Mash Machine
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In yet another effort to strengthen our bond 
with one of the best educational institutions in 
Lebanon and elevate the quality of education for 
the upcoming generation, Bank Audi joined Saint 
Joseph University (USJ) on December 6,  2016, on 
the 10th anniversary of their “Opération 7ème Jour” 
initiative, which took place at Pierre Abou Khater 
auditorium, USJ.

Bank  Audi presents USJ students  with
financial  awards

The main objective behind this 
year’s event was to engage 
and educate the future 
generations
on social responsibility.

The main objective behind this year’s event was to 
engage and educate the future generations on social 
responsibility. As a way of backing USJ’s efforts, 
Bank Audi awarded USD 1,000 to 10 students who 
contributed to the community. The cheques were 
distributed by Mrs. Carmel Wakim  from USJ and 
Mrs. Hasmig Khoury, Head of Corporate Social 
Responsibility at Bank Audi.

Mrs. Wakim gave a speech at the event thanking 
Bank Audi for their continuous support and their 
consolidated efforts with USJ.
She went on to say that raising the youth’s 
awareness on social responsibility and helping 
them get involved in civil and volunteer work was 
very beneficial in paving the way for their fruitful 
futures.

10TH ANNIVERSARY OF 
USJ’S “OPÉRATION 7ÈME 
JOUR”
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Snapshots from the 10th anniversary celebration at USJ
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It has always been one of Bank Audi’s missions to 
pave the way for a more successful and innovative 
youth, and that is done by leading them through 
example, and by directly supporting them 
throughout their education.

Empowering the youth for a brighter future He also congratulated the 
students who represent 
the finest and brightest 
members of this generation’s 

1st SCHOLARSHIP 
CEREMONY AT NDU

11

Group photo of the NDU students who were presented with scholarships
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In line with this mission, Bank Audi celebrated 
the very 1st scholarship ceremony with Notre 
Dame University – Louaize (NDU), on December 
7, 2016. The ceremony, which shall become an 
annual tradition annually, took place in the Abou 
Khater auditorium at NDU, where 7 students were 
awarded with scholarships and the granted amount 
will be deducted from their tuition fees.

During the event, Mr. Marc Audi, Bank Audi Country 
Manager Lebanon, gave a speech, asserting that the 
bond between the two institutions shall continue 
to thrive. He also congratulated the students who 
represent the finest and brightest members of this 
generation’s youth. Mr. Audi, along with Father 
Bechara El Khoury and Mrs. Grace Eid, distributed 
the certificates to the students.

A cocktail and cake cutting followed in the presence 
of Bank Audi and NDU representatives, as well as 
the 7 students and their parents.

Group photo of Bank Audi and NDU representatives Mrs. Grace Eid presenting a student with a scholarship
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On December 10, 2016, Bank Audi France 
participated in the AMFL Excellence Awards 2016, 
which took place on the rooftop of the UNESCO 
offices in Paris. Every year since 2011, Bank Audi 
has participated in this medical conference which 
awards and is attended by field specialists.

This year, Bank Audi France participated in the 
Excellence Awards with an amount of 8,000 
euros; this prize aimed to support research and 
clinical researchers in France and Lebanon. 
The two winners of the Excellence Awards 2016 
were Dr. Carol Michel Saba and Dr. Marc Mrad. 

Dr. Saba studied pediatric medicine in Lebanon, 
then went on to specialize in endocrinology and 
pediatric diabetes. Her research mainly focused on 
congenital hypothyroidism. Meanwhile, Dr. Mrad 
studied dermatology and venereology in Lebanon, 
after which he moved to France to further 
specialize in dermatology and plastic surgery.

In 2016, he started his M2 in integrative biology 
and the physiology of aging and longevity, at 
Pierre et Marie Curie university in Paris; his research 
focused on the role of fetal cells in the fibrotic 
repair of the liver by CCL2/CCR2 signalization.

The awards were distributed by Professor Aractingi, 
and Mrs. Martine Wakim, representative of Mrs. 
Sherine Audi, Bank Audi France General Manager, 
at the event. Then, Professor Ayoubi personally 
congratulated the winners, and thanked Bank 
Audi for its continuous loyalty and support. The 
Excellence Awards ceremony was followed by a 
gala dinner.

Bank Audi France supports efforts in clinical 
research

AMFL 
EXCELLENCE AWARD
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Dr. Saba and Dr. Mrad receive the AMFL Excellence Awards

This prize aimed to 
support research and 
clinical researchers in 
France and Lebanon.
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A good dose of competition is always healthy, 
whether in the marketplace, the workspace, or 
the playfield. And the competitive force is strong 
among Odeabank’s employees. For the 3rd year 
running, Odeabank’s rowing team has participated 
in the May Dragon Rowing Festival in Istanbul, and 
this year they finally brought home a medal.
At the start of the year, the team took a radical 
decision to drastically improve their performance; 
hence, 60 people were selected from among 200 
candidates to form the new team, named Drag’O, 
which was a relevant to both the festival and 
Odeabank’s unique style, and their strict training 
began.

All the efforts became visible in the competition 
of May 2016 when Drag’O succeeded in making 
it to the finals. Then in September 2016, during 
the Dragon Rowing Festival in Istanbul, the team 
finished the competition in 2nd place, bringing 
home their first rowing medal, and  winning their 
3rd award in 2016.

After getting a taste of winning and being so close 
to coming in first, Drag’O continue to train hard 
for the next May competition, and aspire to be the 
champions of the next annual International Dragon 
Festival in France.

Odeabank’s rowing team finishes in 2nd place

DRAGON ROWING 
FESTIVAL 2016

A good dose of competition 
is always healthy, whether 
in the marketplace, the 
workspace, or the playfield.
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Odeabank’s rowing team, Drag’O
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Cancer is the greatest evil taunting humanity in 
this age. We consider it part of our social and 
humanitarian responsibility to support the fighters, 
admire the survivors, honor the taken, and never 
give up hope. 
Bank Audi Jordan’s most recent initiative comes 
in line with this sentiment, as the Bank signed a 
Memorandum of Understating (MoU) with the 
King Hussein Cancer Foundation (KHCF) to make 
a substantial donation through the Foundation’s 
Naming and Recognition Program. This would 
involve naming a main patient waiting area and a 
phlebotomy room in the new expansion project of 
the King Hussein Cancer Center (KHCC).

What’s noteworthy is that the KHCF’s Naming and 
Recognition Program offers the opportunity to 
name a space at the KHCC after a person of the 
donor’s choice, whether the name of a loved one 
or a corporate entity, as a tribute to the donor; 
the name would then be made visible on a wall 
in the space.

Bank Audi Jordan supports the new expansion 
project of the cancer center

DONATIONS FOR
KING HUSSEIN
CANCER FOUNDATION

We consider it part of our 
social and humanitarian 
responsibility to support the 
fighters, admire the survivors, 
honor the taken, and never 
give up hope.
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Mr. Youssef Ensour and Mrs. Nisreen Qatamish at the press conference
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Our agreement was 
signed to reinforce 
and promote 
the center’s battle 
against this sickness.

The MoU was signed by Mrs. Nisreen Qatamish, 
General Director of KHCF, and Mr. Yousef Ensour, 
Regional Manager of Bank Audi Jordan. Mrs. 
Qatamish expressed her gratitude towards BAJO, 
saying, “This generous donation will help us 
complete the new expansion project at KHCC 
so as to accommodate the growing numbers of 
cancer patients in Jordan and the Arab world.”

For his part, Mr. Ensour expressed his great 
pleasure at signing the MoU, saying, “We strive to 
support the constructive initiatives that further the 
Bank’s social responsibility. Our agreement was 
signed to reinforce and promote the center’s battle 
against this sickness, as this center is renowned for 
playing a significant and effective role, both locally 
and regionally, in providing patients with support 
during the recovering and healing process.”
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Once again, Odeabank’s art platform, O’Art, houses 
a photography exhibition with a very profound 
meaning. Nural Denker, one of Odeabank’s very 
valuable clients, exhibited his photos between 
November 22 and December 12, 2016, at O’Art. 
Denker describes himself as a street photographer 
whose inspiration is derived from the daily life of 
people he sees around him and on the streets.

Denker says that the modern world is obsessed 
with Globalization, which aims to spread 
uniformity, forcing every single street in the world 
to become a carbon copy of the other: the same 
street grids, brands, coffee shops, stores, points of 
sale, etc. However, while this uniformity aspires to 
suppress and oppress, the free human spirit and 
the natural textures of the world are defying and 
resisting this world order. 

Photographer Nural Denker exhibits his street 
art-inspired photos

O’ART MIRRORS 
DAILY LIFE

The free human spirit and 
the natural textures of 
the world are defying and 
resisting this world order.

This is what his photos seek to capture, the 
randomness of people among the would-be 
identical streets; each frame he captures will 
perhaps document what today’s normal life looks 
like for the future generations. All the proceeds 
from Denker’s exhibition were donated to The 
Spinal Cord Paralysis Association of Turkey.
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They don’t call it the season of joy for nothing, and 
family is the biggest joy of all! Which is why on 
November 26, 2016, BAEGY’s HR team organized 
an outing for employees, along with their kids, to 
one of the most fun and exciting parks: Kidzania.
Escaping the stress of daily life, our employees 
entered the miniature world of Kidzania park, 
where children experienced a taste of the real 
world in a fun and educational setting. 
So the kids chose their dream jobs and spent the 
day learning more about them and trying them out 
in an entertaining way.

This day left a great and positive impact on all 
BAEGY’s employees who attended the event; it was 
described as charming, giving children the chance 
to discover their talents, interests, and dreams, 
by choosing careers, learning to work in a team, 
earning money, and spending it while having fun 
in the meantime.

BAEGY employees visit Kidzania park with 
their kids

FAMILY DAY AT
KIDZANIA

Escaping the stress of daily 
life, our employees entered the 
miniature world of Kidzania 
park…
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Children enjoying the different activities at Kidzania
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In the spirit of spreading holiday cheer this 
December, Bank Audi sponsored 3 of Beirut’s most 
popular Christmas exhibitions.
The first was “Christmas at the Villa”, which took 
place on the weekend of December 9, 2016, at 
Villa Linda Sursock in Beirut.

Bank Audi sponsors Beirut’s most prestigious 
exhibitions

SPONSORING 
CHRISTMAS CHEER

In the spirit of spreading 
holiday cheer this December, 
Bank Audi sponsored 3 
of Beirut’s most popular 
Christmas exhibitions.
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During the event, the Bank provided a POS payment 
service, and seized the opportunity to promote 
its Tap2Pay contactless payment, which includes 
cards, mobile phones, tags, and wearables, as 
part of its strategy to build a cashless society, and 
encourage fast and safe payment.

The other events sponsored organized by the Bank 
during this month were “Christmas in Action” at 
Trainstation in Mar Mikhael on December 14, and 
the weeklong event, “Christmas Village” at Beirut 
Souks, starting  December 17. 

People enjoying the Mash Mashine at the Bank Audi stand
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Customer care is at the heart of every successful 
business; not only does it improve an institution’s 
relationship with its clients, but also develops 
customers’ loyalty to said company. Also, this holy 
season is all about giving, caring, and sharing.

For the 3rd time, following this pleasant, as well 
as business savvy sentiment, and in line with the 
Bank’s customer care initiatives, Bank Audi
extended an invitation to its customers who 
have children between 5 and 10 years of age to 
celebrate the festive season at the best theme park 
in Lebanon, KidzMondo.

About 200 customers and their children attended 
this event, and enjoyed an afternoon packed with 
fun activities and laughter.

Bank Audi invites clients and their children to 
KidzMondo

CHRISTMAS AT 
KIDZMONDO

About 200 customers and 
their children attended 
this event, and enjoyed an 
afternoon packed with fun 
activities and laughter.

After the event, our customers expressed their 
extreme appreciation, commenting on how caring 
and thoughtful it was of the Bank to consider family 
values. Finally, the invitees unanimously agreed that 
they were proud to be Bank Audi’s loyal customers.
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Children enjoying the Christmas show and posing with Santa
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What’s Christmas without gifts and children’s 
laughter? And the best gift to get kids laughing is 
a cheerful Christmas play!

Just like every year, Bank Audi Lebanon’s 
Community Club invited their employees to draw 
tickets for Ghinwa’s new play “La Magie de Noël” 
(The Magic of Christmas), and a total of 510 tickets 
were offered for the families to attend the show.
“Peace, Joy, and Prayer can do miracles.”

That was the message behind Ghinwa’s play, 
which was a wonderfully colorful affair, where 
the kids played and danced and were merry as the 
Blue, Yellow, and Red Santas kept them company.

Employees’ children attend Ghinwa’s new 
Christmas play

LA MAGIE DE NOËL
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Peace, joy, and prayer 
can do miracles. That 
was the message 
behind Ghinwa’s play.
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“Alone, we can do so little; together, we can do 
so much.” With this slogan in mind, Kesrouane 
Regional Management, along with the HR 
Department, organized a team building event on 
Saturday, November 26, 2016, at the Regency 
Palace Hotel in Adma, to which all Kesrouane 
Regional Management and Jbeil Branch employees, 
as well as the SME team, were invited.The event 
was designed to help improve the spirit and quality 
of work at branches in the Kesrouane region, by 
boosting employees’ creativity, communication, 
and productivity.

Mr. Fadi Saade, Regional Manager of Bank Audi 
Kesrouane, kicked off the event by highlighting 
that 2016 was a success thanks to the efforts of 
everyone present. The employees were divided into 
groups of 14 and engaged in 7 different games. 
All the participants then played a final game, which 
involved putting together a giant cube that had 
the slogan “TEAM WORKesrouane, MAKES THE 
DREAM WORK” printed on it.

Finally, after the traditional photo, everyone 
present was invited to a dinner party at the Al 
Sabil restaurant, where an orchestra and a dancer 
entertained them. The dinner was followed by cake 
cutting in celebration of the end of a successful 
year.

COMPETING FOR TEAM 
BUILDING

Kesrouane’s Regional Management, along 
with Jbeil Branch, plan a team building day
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Bank Audi employees playing team building games

Alone, we can do so 
little; together we 
can do so much.
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Another year goes by and another milestone 
gets added to Bank Audi’s track record in giving 
back to society. On December 10, 2016, the CSR 
Unit, in collaboration with the HR Department, 
celebrated the Volunteer Program’s 3rd anniversary 
by organizing a recognition ceremony for all the 
volunteers at the Plaza auditorium. 

In the last 12 months, the Volunteer Program has 
recorded 1,771 volunteering hours and 39 events, 
projects, and various departmental activities, 
delivered by the volunteers and employees in 
different departments. 

And so, to celebrate, the event included a summary 
of the activities of the past years, as well as 
testimonials from some of the volunteers. Following 
the affair, the volunteers were invited to continue 
the cheerful evening at Memory Lane.

Among the testimonies was Mrs. Joumana Asseily’s, 
General Management, who said, “In circumstances 
where the world is moving more towards violence, 
the Volunteer Program teaches to rediscover human 
charity and compassion.” Mrs. Randa Challita, 
from Compliance, said, “I have always encouraged 
my children to participate in any of the Volunteer 

BE A HERO
FOR A DAY

The Bank organizes a recognition ceremony 
for the 3rd anniversary of the Volunteer 
Program

Program’s activities for them to witness that life is 
not always beautiful and there are people asking 
for our help and support out there.

”Mr. Sari Tarazi, from IT, said about his experience 
at the SOS outing that “ a lot can be learned by 
seeing how orphans care for each other, becoming 
a real family, even if not related by blood.”

The Volunteer Program 
teaches to rediscover human 
charity and compassion.
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The volunteers pose together at ceremony
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As part of our CSR Strategy, one of the five 
Sustainable Development Goals (SDG) adopted 
by Bank Audi’s CSR Committee is Climate Action: 
taking urgent action to combat climate change and 
its impacts. We have forged our way on the path of 
promoting environmental sustainability by building 
on the momentum of the past three years.

This expresses our perception of the importance 
of living in a healthy environment and the 
various initiatives we have undertaken to address 
environmental issues.

-  In 2015, we advanced our environmental initiatives 
and were proud to receive, for the second year 
in a row, a certificate of acknowledgement from 
the Ministry of Environment (MoE) in Lebanon 
for being a leading institution in quantifying our 
Greenhouse Gases (GHG) emissions. 

-  Since 2012, we have extended over USD 26 
million of environmental loans subsidized by the 
Central Bank of Lebanon at preferential interest 
rates, we have reduced our paper consumption 
by 18.5%, and we have decreased our GHG 
emissions by 2.1%, all while the space occupied 

SDG 13 – Climate Action

by our business has increased by 7.86% and 
employment by 11.4%. 

-   During the Energy Awareness Awards in 
September 2016, the BDL stated that Bank Audi 
has the highest market share in environmental 
loans in Lebanon, with a value of USD 90 million, 
accounting for 28% of the market share.

-  We sustained our “Grow Green” program, which 
encourages employees to recycle solid waste, such 
as used paper, metal, plastic caps, PET bottles, 
and e-waste, at the workplace and at home. Since 
2012, we have saved 6,774 trees and recycled 
467 kg of plastic. 

-  On June 18, 2016, we signed the Lebanon 
Climate Act as a further commitment to our 
carbon footprint assessment and clear efforts to 
reduce it, as part of the engagement shown by 
the MoE during the COP 21 in Paris last October 
for Lebanon to reduce emissions by 30% by 2030. 

-  Ziad Abi Chaker, a leading expert in Environmental 
and Industrial Engineering and one of Lebanon’s 
green entrepreneurs, gave 90 of Bank Audi 

SUSTAINABLE 
DEVELOPMENT GOALS

22



31

employees a presentation titled “Waste in our 
Society”, tackling the current waste crisis and 
providing recycling solutions. 

-  Hoping to join efforts in teaching our children 
environmentally friendly practices and secure 
their future wellbeing as decent citizens, Bank 
Audi, in collaboration with the Ministry of Higher 
Education, Ministry of Environment, and Ministry 
of Social Affairs, launched a Carbon Footprint 
micro-site specially addressed to children aged 
between 10 and 15. The aim of this micro-site is 
to engage our youth and get them to consider 
their family and household’s impact on the 
environment and recognize the use of resources 
and the carbon footprint every person leaves on 
the planet. 

-  On Earth Day, our employees donated their 
Electronic Waste to “L’Association de L’Écoute” in 
support of its up-cycling program. 

-  Every year on March 28, Earth Hour unites millions 
around the world to raise awareness on climate 
change, and this year, Bank Audi voluntarily joined 
this global initiative and celebrated Earth Hour by 
turning off the lights at Plaza, Palladium, and M1 
for a whole hour.

OPPORTUNITIES FOR SHARED VALUE

-  Finance climate risk mitigation, climate resilience, 
and climate adaptation.

-  Increase coverage of national and regional natural 
catastrophe insurance schemes.

-  Integrate climate risks into underwriting practices, 
investment analysis, and decision making.

-  Evaluate the risk of “stranded assets” and consider 
global exposure limits or divestment across 
industry segments, such as fossil fuel energy 
generation, coal mining, coal transportation 
infrastructure, and unconventional oil extraction.

-  Be an active steward of investments in portfolio 
companies, engaging with management, and 
exercising shareholder voting rights to influence 
more climate-sensitive and climate-resilient 
business strategies that are inclusive of men, 
women, and children.

-  Measure and publicly disclose the carbon footprint 
of investment portfolios on an annual basis.

-  Take steps to measure, reduce, and report climate 
exposure and progress on actions to confront 
climate change, continuing to increase the level of 
transparency and consistency of reporting across 
the industry.
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-  Citi has made a 10-year, USD 100 billion 
commitment to finance activities that reduce 
carbon emissions, help communities adapt to 
climate change and directly finance sustainable 
infrastructure, such as green housing.

-  HSBC is one of the financial institutions that are 
playing an important role in shaping the fast 
developing green bond market. Also, for more 
than 10 years, HSBC has been working with its 
business customers to help them understand and 
manage their environmental and social impact 
with a focus on certain sectors and themes.

-  Zurich Insurance Group launched a global flood 
resilience program to improve community 
resilience to floods by bringing together leading 
humanitarian organizations.

-  Insurers, reinsurers, and brokers have collaborated 
with governments and other stakeholders to 

provide regional catastrophe index-based risk 
insurance, which provides short term liquidity 
to governments when certain rain and/or wind 
measurements exceed a contractual threshold.

-  Piraeus Bank, during the European Union 
confounded LIFE climabiz project, created an 
innovative software tool, “The Climate Risk 
Management Model” (CRM), to quantify financial 
impacts and business opportunities that arise 
from climate change.

EXAMPLE OF GLOBAL PRACTICES
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It is said that happiness doesn’t result from what 
we get, but from what we give. And sometimes, 
all we need to give is our time to support those in 
need and spread the Christmas spirit.

On December 3, 2016, 21 volunteers from Bank 
Audi’s Corporate Central Operations (CCO) 
Department, along with their families, spent what 
they called “a day full of emotion and hope” as 
they entertained 95 communication disordered 
children at the Orphanage Welfare Society of 
Saida’s special needs school. 

Together they sang, while they watched the 
little kids proudly perform Lebanon’s anthem in 
sign language. The older children listened as the 
volunteers explained basic banking operations and 
daily tasks. Other volunteers took part in all sorts 
of recreational activities with the younger children, 
like painting, and making frames and beaded 
bracelets.

Finally, everyone, along with the children’s 
teachers, played football and basketball games. 
Then, they exchanged gifts they had prepared 
earlier and shared a meal. 

Corporate Central Operations Department 
volunteers at the Orphanage Welfare Society 
of Saida

Together they sang, while they 
watched the little kids proudly 
perform lebanon’s anthem in 
sign language.

VOLUNTEERING DAY AT 
SAIDA

After leaving Saida, Mrs. Rita Khoury, Head of the 
CCO Department, commented on how fortunate 
we are for the lives we have; she went to ensure 
that the Department will be more involved in the 
volunteering program in the upcoming year.
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Children at the orphanage playing with the volunteers
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Under the patronage of caretaker Minister of 
Education, Elias Bou Saab, the UNGC – Global 
Compact Network Lebanon held its first General 
Assembly under the theme “Lebanon Collaboration 
for the SDGs“ on November 25, 2016. The General 
Assembly discussed the adoption of the 17 
Sustainable Development Goals in Lebanon. Mrs. 
Naimee Louis, Mr. Jean Traboulsi, and Mr. Hassan 
Sabbah explained our commitment to the five 
adopted SDGs: Quality Education, Gender Equality, 

Global Compact Lebanon collaboration for 
the SDGs

Decent Work and Economic Growth, Industry, 
Innovation and Infrastructure and Climate Action.  
During the assembly, many of Bank Audi’s major 
CSR initiatives were highlighted. Mrs. Louis stressed 
the importance of the Training and Development 
Program, in which USD 3 million were invested last 
year, benefiting 70% of employees over 113,000 
hours. Not to mention other Employee Development 
Programs, like the Talent Management Program and 
the Training Academy; Management Development 

UNGC’s 1ST GENERAL 
ASSEMBLY
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Mr. Jean Traboulsi giving his lecture on the 5 SDGs
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Programs, like the Corporate Academy; the Bank’s 
many well-being activities, like team building events, 
sports competitions, and Enrich sessions; and the 
Pro-family sponsorship targeting employees’ high-
performing children. 

Meanwhile, the Bank’s internal structure reflects 
its respect for equality, with employees being 54% 
males and 46% females, and with a 20% female 
board member representation. 
Furthermore, Mr. Sabbah discussed the vital role 

of SMEs in Lebanon’s economy, where 90% of 
enterprises are SMEs, employing 82% of the private 
sector workforce; a LBP 1 trillion investment in SMEs 
will increase Lebanon’s GDP by 0.65%, creating 
4,797 new job opportunities and reducing loan 
dollarization by 0.9%.
Finally, Mr. Traboulsi described Bank Audi’s work on 
Climate Action; our Grow Green initiative, which 

started in 2012 and encouraged employees to 
recycle different materials, allowed the Bank to 
save up to 8,338 trees and reduce GHG emissions 
by 2.1%. Bank Audi has proven time and time 
again that the community and our environment are 
considered a vital asset. 
As a result, the Bank has partnered with several 
institutions and NGOs, like UNDP, the Ministry of 
Environment, Solicar, Microsoft, and arcenciel. 

The Bank has also supported Earth Hour, Earth 
Day, signed Lebanon’s Climate Act, and launched 
the My Carbon Footprint competition. To end the 
presentation, Mr. Traboulsi confirmed that Bank 
Audi shall continue to evolve its CSR and strategy 
to adopt more responsible solutions toward 
greener banking.

90% of enterprises are SMEs, 
employing 82% of the private 
sector workforce.

Bank audi has proven time and 
time again that the community 
and our environment are 
considered a vital asset.

Mr. Jean Traboulsi, Mr. Hassan Sabbah, Mrs. Naimee Louis, and Mrs. Hasmig Khoury at the General Assembly
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As we pursue our efforts towards building awareness 
on Corporate Social Responsibility and engaging the 
community, mainly students, in socially responsible 
practices, Bank Audi organized for the 3rd year in 
a row a CSR University Awareness session, titled 
”Responsible Millennials”, on Saturday, December 
10, 2016, at the Bank’s headquarters.

This year, the session focused on Anti-Corruption, 
which is an important issue within our Corporate 
Governance pillar. 33 students attended the session 
where Mrs. Hasmig Khoury, Head of Corporate 
Social Responsibility at Bank Audi, gave an overview 

Bank Audi organizes its 3rd CSR University 
Awareness Session

RESPONSIBLE 
MILLENNIALS

of CSR, a brief outline of the CSR strategy and 
recent developments at the Bank, and explained 
about Anti-Corruption Risks.
A competition was launched during the event, 
inviting students to suggest prospective feasible 

This focused on Anti-
Corruption, which is an 
important issue within our 
Corporate Governance pillar.
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Group photo of the students and the CSR team
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initiatives related to Anti-Corruption that Bank Audi 
could launch with regards to its social responsibility 
within its Corporate Governance.
Winners will be rewarded with financial prizes, and 
the first prize winner will be given an internship 
opportunity at Bank Audi, allowing them to 
implement their project.

To end, getting the youth to come up with initiatives 
that benefit the community and find solutions to 
resolve a social dilemma makes them realize that 
it is important to be socially responsible citizens 
supporting their community. Students attending the CSR lecture
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SOCIAL NEWSFEED 
BANK AUDI LEBANON 

Likes Likes2.3K 443 2.2K
40 24 44
11 13 51

Comments Comments Comments

شاركونا أجمل الذكريات والأزياء التنكرية بهل مناسبة الحلوة!
When you apply for a 
personal loan, you will be 
more than ready to welcome 
your baby to the world!

Bank Audi wishes you a blessed 2017 filled with love, 
hope and prosperity!

Shares Shares Shares
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SPRING ACCOUNT 

Likes Likes Likes1.5k 509 643
326 17 190
293 1 134

Comments Comments Comments
Shares Shares Shares

ي كت�ي من أفراد العيلة جربوا يلبسوا بابا نويل!
 !This is you last chance to win big The Spring Account�ف

Just answer the riddle and you might win a brand  
new Mini Ipad! You have until Tuesday, 11:55 pm to 
participate.
Winner will be chosen randomly.

Christmas is here! But 
Santa lost a green gift while 
delivering  all the gifts. Help 
him find it and WIN a polaroid 
printer set! Happy Holidays!
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BANK AUDI CARDS

Likes Likes Likes509 643 890
17 190 9
1 134 8

Comments Comments Comments
Shares Shares Shares

!Seeing christmas everywhereهاشلة بربارة!
Find the grinch for a chance to win a Victorinox 
Hanging Cosmetic  Case.
The winner will be selected randomly. 
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THE ONE GROUP TEAM

CONTRIBUTORS

Hasmig Khoury, Tracy Nehme CSR
Naimee Louis, Amale Khoury, Mike Chamieh HR - BASAL
Maria Samara, Krystel Kilo Retail - BASAL
Nouchka El Hage EPCS - BASAL
Işil Oruk Communications - Odeabank
Noha Shaker Communications - BAEGY
Ronza Qussous Marketing - BAJO
Nathalie Huber HR - BAF

Jad Ibrahim, Saria Beainy, & Rachel Obeid Internal Communication
Samar Khoury & Bassam Antoun Copywriting
Corine Mouawad Graphic Design
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