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Though our country is a small 
one, our children are spread 
out far and wide across the 
globe. Known as the Lebanese 
Diaspora, individuals and 
families with Lebanese heritage 
have made their homes in far off 
lands such as South America and 
Africa. In the spirit of celebrating 
the native Lebanese spirit in 
us all, the Lebanese Diaspora 
Energy (LDE) initiative was 
launched.

This February, members of 
Bank Audi Group, alongside 
representatives of the Lebanese 
Ministry of Tourism and Foreign 
Affairs, different leaders, and 
organizations from various 
fields, headed all the way south 
of the globe to Johannesburg, 
South Africa, to attend the LDE: 
Africa Edition conference on 
February 2nd and 3rd, 2017. 

01
LEBANESE 
DIASPORA 
ENERGY
Africa Edition

 AN OPPORTUNITY TO CELEBRATE 
THE ACHIEVEMENTS OF ALL WITHIN 
THE DIASPORA AND SHARE THEIR 
EXPERIENCES AMONG EACH OTHER.

H.E. Minister Gebran Bassil giving his speech
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Bank Audi, an official sponsor at the LDE: Africa 
Edition Gala Dinner, was represented by Joseph 
Kesrouani; Noel Hakim; Fadi Harouni; Nader Hajj-
Ali; Marwan Barakat; Rami Fayad; Ibrahim Saidi; 
and Carole Aoun. This delegation was tasked with 
discovering the needs, horizons, and potential of 
new investment domains in African markets.

Dr. Marwan Barakat, Group Chief Economist 
and Head of Research at Bank Audi, discussed 
Lebanon’s most recent presidential elections and 
Cabinet Unity formation, which would hopefully 

improve the country’s risk profile and lift its recently 
economic situation. He noted that while challenges 
exist, opportunities surpass the risks and threats, 
forcasting a 4% GDP growth in 2017, due to 15% 
growth in private investment, and 7% growth in 
private consumption. 

Mr. Joseph Kesrouani, Assistant General Manager 
and Head of Business Development at Bank Audi, 
said LDE is an opportunity for the Bank, and all 
attending Lebanese financial institutions, to enrich 
their immigrant customer relations; it also opens 
possibilities for acquiring new customers and 
building partnerships among different fields such 
as trade, industry, and services. He added that, 
for years, Bank Audi has expanded its presence, 
targeting immigrants in Africa, Latin America, and 
Australia.BASAL – BANK AUDI 

SPONSORS LDE 2017 IN 
JOHANNESBURG, SOUTH

AFRICA

H.E. Minister Gebran Bassil with Bank Audi’s representatives
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The aim behind LDE: Africa Edition was to discuss 
economic transnational cooperation, as well as 
opportunities of investment within the roles of 
banks and financial associations among African 
and Lebanese entrepreneurs. “The Lebanese 
communities within Africa have always been 
vibrant, dynamic, and prosperous, contributing to 
the development and progress of the countries in 
which they reside,” said H.E. Minister Gebran Bassil, 
who went on to pitch the Lebanese Nationality 
Restoration Law to potential beneficiaries. 
Furthermore, just like LDE 2016 held previously in 

São Paulo, Brazil, the Africa Edition intended to 
motivate both residents and expatriates to stay 
connected and celebrate their joint heritage.

Several discussion panels were set up at the 
LDE with the following themes Insights into 
the Lebanese Diaspora and Its Investments in 
Africa, Economic Landscape in Africa, Trading to 
Manufacturing to IT to Health Care and Innovation, 
The Banking Sector in Lebanon , Prominent Sectors 
in Lebanon, and The Lebanese Service Industry.

Mr. Marwan Barakat (far right) along with other LDE speakers
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In its constant efforts to motivate employees, 
Odeabank has made a habit of throwing award 
ceremonies to acknowledge their achievements. 
Most recently, the Bank organized the 3rd “Awards 
Calling You” ceremony on February 20, 2017, to 
celebrate the achievements of the Bank’s Contact 
Center. 

Mr. Hüseyin Özkaya, General Manager of 
Odeabank, attended the event along with Assistant 
General Managers and Executives of the Bank. 
The awards were presented in nine categories, 
honoring best individual and team performances.
First Prize for Performance, First Prize for Sales, 

ODEABANK – CONTACT CENTER EMPLOYEES 
RECOGNIZED AT THE 3RD AWARD CEREMONY

02

Contact Center members celebrate winning the award

AWARDS CALLING YOU

Highest Performing Team Leader, and Highest 
Performing Team were chosen for each of the 
Incoming Calls Group and the Outgoing Calls 
Group. Also, Customer Service Representative 
with the Highest Number of Positive Customer 
Feedback, and the Highest Performing Customer 
Inquiries Management Officer were chosen.

During this event, Mr. Özkaya and Mr. Tayfun 
Küçük, Chief Technology Officer, gave speeches 
congratulating the employees for another year of 
achievements and success. The awards were then 
presented to the winners, followed by a photo call, 
and finally a cocktail reception.



8

03

BASAL – GOLD SPONSOR OF LEBANON’S 
MOST RECENT INNOVATIVE EVENT

ARABNET
BEIRUT

NOVOT greets Minister Jamal Al-Jarrah
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With Innovation as its core theme, ArabNet Beirut 
opened its 8th edition 2-day conference on February 
21st, 2017. It is Lebanon’s leading conference on 
digital business in the Levant.

This year’s event brought together over 1,300 
corporate executives, marketing industry leaders, 
entrepreneurs, and investors to discuss the latest 
trends in the digital sector and opportunities 
available for companies working in that space; it 
is also the ideal gathering for leaders looking to 
explore and support digital innovation.

Being a leader in innovation, Bank Audi was 
ArabNet’s Gold sponsor. This gave the Bank the 
chance to replicate, on a simpler scale, the success 
witnessed at the BDL Accelerate 2016. 

Under the message “Reshaping the financial 
industry through innovation and technology”, 
the Bank setup a branded stand to interact with 
attendees and give them a taste of its services’ 
user experience. Bank representatives and senior 
managers visited the stand over the course of two 
days.

Bank Audi’s stand at ArabNet Beirut

NOVOT also joined the team at the stand, and the 
Omnichannel, which was first launched at the BDL 
Accelerate, was also presented to people.

NOVOT greets ArabNet attendee
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BASAL – Quality Control and 
Assurance Unit celebrates the quality 
results of 2nd Semester and year 2016

04
REWARDS

REMITTAL
CEREMONY

Hard work, exceptional service, and customer-
centricity are always rewarded at Bank Audi.

As part of the Bank’s continuous efforts to preserve 
and improve the exceptional standards our 
customers have grown accustomed to, the Quality 
Control and Assurance Unit, headed by Mr. Roni 
Tannous, and the Branch Network Management 
Department, headed by Mr. Assaad Meouchy, held 
the 2016 Rewards Remittal Ceremony.

This ceremony rewarded 16 employees in different 
categories – Top Performer, Best Employee, 
and Best Coordinator – for achieving the most 
recognizable results during the 2nd semester, as well 
all through 2016; additionally, Naccash – Dbayeh 
Branch was elected Best Branch of 2016 and, as a 
result, received the Star Trophy. 
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All winners were rewarded with financial prizes of 
up to USD 500 each, while the Annual winners also 
received Quality Ambassador 2016 trophies. 

The celebration was held in the presence of Mr. 
Marc Audi, Country Manager – Lebanon, and 
the Quality team, alongside Senior Management 
representatives, network, regional, and branch 
managers, as well as representatives from central 
departments. 

Mr. Audi addressed the attendees, confirming once 
again the role of the Quality Unit in preserving 
the high quality of service standards among the 

THIS CEREMONY REWARDED 16 
EMPLOYEES FROM DIFFERENT 
CATEGORIES – TOP PERFORMER, BEST 
EMPLOYEE, AND BEST COORDINATOR.

Dbayeh-Naccash Branch team photo

branches, and in continuously introducing new 
initiatives that highlight Bank Audi’s culture and 
values, and aim to constantly exceed customers’ 
expectations and ensure their satisfaction.

Mr. Audi then handed prizes to each of the winners, 
congratulating them for their achievements, and 
highlighting their personal involvement in elevating 
the Bank’s public reputation and image.

The remittal ceremony was followed by cake 
cutting and a cocktail reception.

Winners pose with Mr. Marc Audi



USJ INTERSCHOOL 
GAMES
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BASAL – HEALTHY COMPETITION AT 
THE USJ SCHOOL ATHLETIC GAMES 

SPONSORED BY BANK AUDI

It is often said that education is key to a successful future; however, it is 
good to add that education, coupled with ambition and a sturdy, ethical, and 
competitive spirit are, in fact, the keys to success. 

As we constantly strive to support young students, young talents, and the 
young generation as a whole, Bank Audi was recently the Premium sponsor 
at 6th edition of the USJ Interschool Games (Jeux Interscolaires) organized by 
the Saint Joseph University (USJ). 

Furthermore, the Bank took this opportunity to promote the Spring Account 
to the students who participated in the games, and who will soon graduate 
from school and become adults themselves.

Over the course of 2 weekends, February 10, 11, 12 and 17, 18, 19, 2017, 
60 schools presented their students as young athletes to compete against 
each other in the 5 games included in the competition. The games were 
split between two locations, the Campus of Science and Technology in Mar 
Roukoz, and the Campus of Innovation and Sports in Ashrafieh. 

Thus, 2400 participants competed in the following games: swimming, female 
ping-pong, male ping-pong, cross-country, volleyball, handball, and futsal. 
On the final day, the winning teams, as well as the Award for Best Player, were 
distributed to the participating students.

12



13
Students participating in the USJ Interschool Games
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BASAL – Bank Audi presents 
a case study to students at 
Innovation Weekend 5

BANKING FOR 
MILLENNIALS

Mr. Gebran Gebran opening Innovation Weekend

Winners of the competition presented with their prize
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Banking is probably one of the most traditional 
industries in the business world. However, with the 
whole world shifting to accommodate the modern 
generation, banking has entered a new era that 
requires much more innovation.

Millennials, which according to researchers are 
born between early 1980s and mid-1990s, are 
reshaping the whole banking experience. As 
opposed to previous generations, they value speed 
and convenience over loyalty and security. But 
above all, millennials value innovative services, 
which is Bank Audi’s specialty.

As a leading innovative financial institution, 
Bank Audi participated in Innovation Weekend 
5 organized by Seeqnce, SETT, and Startup 
Megaphone from February 17 to 19, 2017, under 
the theme “Banking for Millennials”. The sole 
purpose of the Bank’s participation was to drive the 
35 young students attending the event to “think 
outside the box” when it comes to the banking 
experience. 

Mr. Gebran Gebran, Bank Audi’s Head of Customer 
Experience, kicked off the first day of Innovation 
Weekend 5 by presenting the students with a 
case study about the millennial banking problem. 
Each of the 5 groups of students was challenged 
to come up with a solution to attract and retain 
millennials who make up the Bank’s future loyal 
customers. 

Mr. Marc Audi, Country Manager – Lebanon, 
also stopped by the event on its opening day. He 
explained to the participants the solid, tried, and 
tested banking relationships that Bank Audi has 

developed over the decades with its traditional 
clientele. He then outlined the Bank’s innovative 
attempts at attracting millennials – NOVO, NOVOT, 
ITM, Spring Account, Mash Machine, etc. – and 
ended by saying that the youth are the best 
problem solvers for this predicament.

The following day, the participants did their share 
of fieldwork; they visited , multiple Bank Audi 
branches, ATMs, and NOVO branches, as well as 
other venues where they conducted surveys and 
gathered data on the wide range of end users. 
On the last day, which was doubtlessly the most 
exuberating, the teams presented their solutions to 
the jury, who included Mr. Gebran as Bank Audi’s 
official representative. 

The winning team won a prize of USD 1,000; 
their solution involved an expense tracking and 
budgeting application, that would be integrated 
into Bank Audi’s existing, well-established platform. 
Finally, the teams left such a great impression 
on the jury that they were invited to pitch their 
ideas at Bank Audi Headquarters in the Plaza, on 
February 28, 2017.



INVESTING IN BETTER 
TOMORROWS

At Bank Audi, we continuously strive to invest in the knowledge of 
younger generations by strengthening our bonds with top educational 
institutions. Seeing as the Bank recognizes the importance of education, 
advancement, and knowledge, its most recent collaboration involved 
one of Lebanon’s leading universities, Beirut Arab University. 

The Retail Department had the pleasure of inviting the management 
of Beirut Arab University to an enlightening lunch, on February 20, 
2017, at the Plaza building.  

07
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BASAL – BEIRUT ARAB UNIVERSITY 
ATTENDS 1ST COLLABORATIVE LUNCH 
AT THE PLAZA

On this occasion, Bank Audi’s top management and 
representatives of different departments attended 
this event, showing their support for this significant 
partnership which aspires to empower the youth and 
support them in their professional journey. Moreover, this 
collaboration leads the students to an era of culture and 
knowledge that will brighten their futures. 

To end, the Bank’s Retail Department aims to strengthen 
this new and valuable relationship in the upcoming years, 
hoping to expand their partnerships and constantly 
support education. 

Bank Audi’s top management hosting Beirut Arab University representatives



YOUTH SAFETY 
CAMPAIGN
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BAJO – SPONSORING SAFER ROADS 
FOR JORDANIAN YOUTHS 

Under the social responsibility umbrella, Bank Audi 
Jordan regularly engages in programs that benefit 
society with a specific focus on youth.

To further this initiative, the Bank is sponsoring 
the National Campaign for Youth Safety, in 
collaboration with the Royal Automobile Club and 
the Hikmat Road Safety Organization. 

Scheduled to run through 2017, this campaign 
aims to motivate the Jordanian youth into making 
roads safer, and it will in turn maintain their safety 
and decrease chances of injuries and fatalities 
caused by car accidents.

The Youth Safety Campaign is a reaction to the 
sad results of recently published surveys, which 
revealed that car accidents are the primary causes 
of death among Jordanians between age 15 and 
19. In 2015 alone, 608 car accident fatalities 
within this age group were reported; this played 
a significant role in establishing this awareness 
initiative. 

Commenting on the Bank’s sponsorship of the 
Youth Safety campaign, Mr. Yousef Ensour, Regional 
Manager of Bank Audi Jordan, stated, “As a bank, 
we don’t only provide exceptional services to our 
customers, but also help improve society as a whole 
by promoting positive change in the community. 

Raising traffic safety awareness and activating the 
role of our youth in keeping our roads safe will help 
protect people from car accidents, and reduce road 
fatalities which have increased noticeably.” 

Bank Audi hopes that, by participating in the 
Youth Safety campaign and particularly through its 
awareness programs, it will play an essential and 
effective role in preserving lives – of which each is a 
precious and valuable gem. 

BANK AUDI JORDAN REGULARLY ENGAGES IN 
PROGRAMS THAT BENEFIT SOCIETY WITH A 
SPECIFIC FOCUS ON YOUTH.

18



19



20

AL-AMAN FUND 
SCHOLARSHIP

At Bank Audi, we strongly believe that education is our passport to the 
future, and tomorrow belongs to the people who prepare for it today. 
Accordingly, Bank Audi Jordan recently offered 10 4-year vocational 
training scholarships to Al-Aman Fund For the Future of Orphans. 

Through this initiative, the Bank seeks to motivate the Jordanian youth 
to pursue vocational and technical training, and secure fulfilling career 
opportunities that focus on job market needs. This also supports the 
Fund in empowering orphaned youth who graduated from Orphan 
Care Centers.  

According to Mr. Yousef Ensour, Regional Manager of Bank Audi 
Jordan: “Bank Audi’s support of Al-Aman Fund confirms its conformity 
with Her Majesty Queen Rania Al-Abdullah’s vision of improving and 
developing the educational system in Jordan. Such efforts ultimately 
contribute to the goal of strengthening our society and leading it into 
prosperity.” 

09
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BAJO – OFFERED 10 VOCATIONAL TRAINING SCHOLARSHIPS TO AL-AMAN FUND

Through its various socially responsible initiatives, the Bank is clearly invested in Jordanian society, as 
it seizes every opportunity to support future generations progress, prosper, and develop, physically by 
sponsoring athletic activities and intellectually by sponsoring orphaned students, for instance. 

On this occasion, Mr. Ibrahim Al Ahmad, General Manager of Al-Aman Fund for the Future of Orphans, 
explained that this initiative is a positive step towards realizing the Fund’s vision: to reach the largest 
number of orphans in the Kingdom seeking to continue their education and achieve their potential as 
active members of their community. 

It is worth noting that her Majesty Queen Rania Al-Abdullah launched the Al-Aman for the Future of 
Orphans campaign in 2003. It was institutionalized in 2006  as a non-profit  charity  under  the  name 
Al-Aman Fund for the Future of Orphans. Since its establishment, 2,052 out of 3,153 orphans have 
graduated and pursued job opportunities.  pursued job opportunities.  

Mr. Yousef Ensour and Mr. Ibrahim Al Ahmad
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10

ODEABANK – CONTACT CENTER 
RECEIVED 4 DIFFERENT PRESTIGIOUS 
AWARDS

11TH ANNUAL 
STEVIE AWARDS

One celebration is good, but two celebrations 
is wonderful! During the month of February, 
Odeabank’s Contact Center employees had the 
pleasure of celebrating two different award 
ceremonies. After awarding our own employees for 
the efforts at the 3rd “Awards Calling You” event, 
the Bank’s Contact Center was considered worthy 
of awards in 4 different categories in this year’s 
Stevie Awards for Sales and Customer Service.

The Stevie Awards Ceremony is one of the most 
reputable and prestigious awards within the 
Contact Center world. Each year, hundreds of 
applications from top Contact Centers worldwide 
are received, and only the best in their fields are 
awarded. 

This year, a gold award was granted to Odeabank’s 
Customer Inquiries Management team, who has 
shown extraordinary ability in quickly handling all 
customer inquiries, as well as managing the Bank’s 
social media with the highest customer satisfaction 
rate. A gold award was granted to the Outsource 
Management with the Felix project, for speed and 

customer-centricity, as well as for facilitating the 
customers’ process of using loans without going to 
branches. 

A silver Stevie award was handed out to Odeabank’s 
Contact Center in their category, for their efforts in 
creating an excellent customer journey, notably the 
IVR with the latest voice technologies. 

Finally, a bronze Stevie award was given to all 
departments under the Contact Center umbrella in 
the Best Contact Center category.

With 4 awards, Odeabank holds the record of the 
highest number of awards received in 2016 among 
financial institutions in Turkey.
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Tkiyet Um Ali is a humanitarian organization aiming 
at combating poverty in the Kingdom of Jordan. 
Currently, Tkiyet Um Ali delivers 18,000 food 
parcels per month to families in need, throughout 
the year.

However, the organization constantly works on 
diversifying its operations in order to support a 
greater number of families and increase its current 
activities. 

As such, Tkiyet Um Ali signed a partnership 
agreement with Bank Audi Jordan on February 27, 
2017; the agreement was signed by Mr. Yousef 
Ensour, Bank Audi’s Regional Manager, and Mr. 
Samer Balkar, Tkiyet Um Ali’s General Director.

As a result, Bank Audi shall cover the expenses 
of purchasing, filling, and distributing 350 food 
parcels to families that live below the food poverty 
line. The parcels will be distributed during and after 
Ramadan 2017. 

This partnership reflects Bank Audi’s belief in 
supporting social justice by participating in 

BAJO – PARTNERSHIP AGREEMENT 
SIGNED WITH TKIYET UM ALI 
SUPPORTING THEIR CAUSE 

11
Mr. Yousef Ensour and Mr. Samer Balkar

TKIYET UM ALI 

humanitarian activities, as well as by establishing 
partnerships with organizations focused on helping 
local communities. Mr. Ensour praised Tkiyet Um 
Ali’s role in assisting underprivileged families in 
Jordan. 

He went on to say that the Bank is dedicated to 
supporting these families, and highlighting their 
role in society. 

“Our partnership with Tkiyet Um Ali is a result 
of their vital charitable activities. The partnership 
also proves our determination to understanding 
the needs and demands of all members of the 
Jordanian society.”

Mr. Balkar, also commented on this partnership, 
saying, “Tkiyet Um Ali believes in the importance 
of partnering with private institutions that support 
our operations and help us achieve our goals.

This role is proof of their faith in our goal of creating 
a hunger-free Jordan.” Mr. Balkar ended by saying 
that Tkiyet Um Ali hopes to increase the number of 
families supported to 30,000 per month before the 
end of 2017.
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BASAL – CSR jury reveals the results of 
the University Awareness competition

12
RESPONSIBLE

 MILLENNIALS

For the third year running, the CSR Unit held an 
interactive University Awareness Session at Bank 
Audi, titled “Responsible Millennials”, aiming to 
encourage students to be creative and to propose 
a feasible CSR project that aligns with the Bank’s 
CSR strategy.

This year, the session focused on Anti-Corruption, 
which is a material issue in our Corporate 
Governance pillar and one of the UN Global 
Compact’s ten principles. 

Nine students suggested impressive and 
inspiring ideas from which only three proposals 
were shortlisted by an external CSR jury of five 
prominent members. During the second phase, the 
three finalists presented their proposals to our CSR 
Committee, who chose the winners following live 
presentations.
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The winners, who won financial prizes for their 
efforts are: in first place, Fady Touma from AUB; in 
second place, Dania Jabal and Ali Oleik from AUB; 
and in third place, Melissa Charbel from USJ.

The first prize winner, Fady Touma, presented 
a four-step framework for a successful strategy 
to fight corruption. First, ensure compliance by 
integrating ethical issues in performance reviews 
and implementing whistle-blowing policies. 

Second, strengthen collective action by monitoring 
and accountability. Third, engage demand-sided 
forces by organizing workshops and influence 
legislation. Fourth, leverage corporate assets by 
using the voice, brand, and image of Bank Audi 
and distributing cash grants. The second prize 
winners, Dania Jabal and Ali Oleik presented 
several steps that would help fight corruption in 
the Lebanese society.

First, raise awareness on corruption to the Leb-
anese citizens. Second, create a platform called 
“Kamashtak” (َكَمشَتك) where citizens can share 

their stories and experiences, and warn each other 
about incidents of corruption.

Third, partner with organizations and institutions 
that focus on combating corruption in order to 
reach the ripple effect that Bank Audi is aiming at. 
Fourth, create a new service called ”Accounting 
for Lebanon” to offer accounting services for the 
public sector. 

The third prize winner, Melissa Charbel presented 
both internal and external steps to fight corruption.
Internally, Bank Audi could do the following: first, 
implement a Job Rotational Program in order to 
keep employees motivated and develop their skill 
sets; second, implement an audit step, where 
any transaction within a dormant or inactive 
account can be sent to the Audit team; and third, 
implement Total Quality Management (TQM). 

Externally, Bank Audi could add a feature to Audi 
Online and Bank Audi mobile app that allows clients 
to pay their taxes and other bills online instead of 
going to the concerned public institution, and 
hence, reducing bribes.

The jury assessing the students’ proposals
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BE A HERO
FOR A DAY

13

BASAL – SOS KSARNABA HOT CHOCOLATE 
AFTERNOON WITH CHTAURA BRANCH AND 
TRAINING AT OWSS WITH SAIDA BRANCH

And a hot cup of cocoa on a cold winter day sparks 
the warmest of smiles! 

As part of the CSR Unit’s Volunteer Program, six 
volunteers from the Chtaura Branch spent an 
afternoon with 55 children from SOS Ksarnaba; 
they served them warm mugs of hot chocolate and 
tasty meals,  as they shared fun stories. 

The children were so happy to spend an exciting 
afternoon and their positive energy was contagious; 
the volunteers had a great time playing, dancing, 
and singing with them.

Joseph Makdessi, Branch Manager of Chtaura 
Branch, considered this event a great success and 
plans to encourage other branches in the Bekaa 
region to pursue volunteering projects. The more 
the merrier! 

Furthermore, on Saturday, February 4, 2017 and 
as part of our ongoing volunteering collaborations 
with Injaz and the Orphanage Welfare Society of 
Saida (OWSS), volunteers from the Saida Branch 
delivered a “Be A Leader” Injaz session to 22 
youths from the OWSS Vocational School. 

The session started by defining what leadership 
is, who a leader is, and how to be a leader; the 
session was followed by teamwork activities, where 
students were divided into groups  to work on 
small projects then review them with the trainers.  
Afterwards, the students received certificates for 
the lessons and their efforts.

Following this eventful day, the volunteers admitted 
to getting so much more out of the experience 
than they had given,  saying they couldn’t wait for 
the next volunteering opportunity.

Looking for a chance to do some good and spread 
some smiles? Drop us a line at CSR@banqueaudi.
com, and we’ll add you to our Volunteers list!

A SMILE FROM A CHILD IS PACKAGED 
SUNSHINE AND RAINBOWS, IF YOU
ASK US.

26
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Volunteers at OWSS Vocational School delivering the Injaz session “Be A Leader”

Volunteers and children at SOS Ksarnaba
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ECOSYSTEM OF 
INNOVATION

An ecosystem for innovation is the best kind of renewable energy… 
at the workspace, that is, and in any other space where human capital 
may flourish. 

Coincidentally, both Innovation and Human Capital are core values at 
Bank Audi, which is why constant initiatives are launched to engage 
and educate employees, whether in conventional or nonconventional 
methods.

One of the latest innovative projects targeting our human capital is 
the Cafeteria Wall. This nonconventional concept aims to make use 
of the blank and broad expanse of wall, found in the cafeterias of all 
three Bank Audi Lebanon Head Office buildings – Plaza, Palladium, 
and M1 – to raise awareness and provide our employees with insight 
on various topics, ranging from business ventures to environmental 
initiatives.

14

BANK AUDI PROVES YET AGAIN TO BE A LEADER IN 
INNOVATION.

28
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BASAL – LEBANON HEAD OFFICES ADOPT THE CAFETERIA WALL TO ENGAGE 
AND INSPIRE EMPLOYEES

This is a dummy text. This is a dummy text.

Staring at a wall scattered with infographics is 
better than staring at a blank white wall, don’t you 
think? For one, its design is eye-catching, and for 
the other, you never know what fun-fact might 
stick in mind! The first in a long line of topics that 
will be featured on the Cafeteria Wall is SMEs. 

Having only just been applied, this theme will stay 
up on the wall for several months, and will be 
changed occasionally to feature other constructive 
topics.

“Did you know?” This is how the SMEs theme, and 
every other theme to follow, will be dissected and 
designed on the wall. 

Under that umbrella, three questions will be asked 
and answered: “What?”, “Why?”, and “How?” 
Future topics may include Creativity in a Business 
Environment, Digital Banking, Psychology In 
Business, and more.

Steve Jobs once said, “Innovation distinguishes 
between a leader and a follower.” And with yet 
another innovative venture down our belts – even 
on an internal level – Bank Audi proves yet again 
to be a leader in innovation.

29

M1 Cafeteria Wall

Palladium Cafeteria WallPlaza Cafeteria Wall
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15
SOCIAL 

NEWSFEED
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FACEBOOK 
Bank Audi Cards

Likes Likes Likes902 856 739
10 32 14
10 10 6

Comments Comments Comments

Post 1
Avoid the traffic and shop online with 
our Embark card.

Post 2
Tag your friends who are born on 
February 29, they won’t get to 
officially celebrate their birthday this 
year!

Post 3
Planning a trip to Europe soon? 
Our Euro card will surely do the trick!

Shares Shares Shares
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FACEBOOK 
Bank Audi Lebanon

Likes Likes763 676
8 23
32 14

Comments Comments

Post 1
ي واهدوها 

احزروا شو الغنية يلي ترجمناها باللبنا�ن

ليلي بتحبوهن، لحقوا حالكن! أول 10 أشخاص 

_ _أك�ث ن سينما #احكي بحوا تذكرت�ي بجاوبوا صح ب�ي

ي #بنك_عوده 
ي #بطاقة_لبنا�ن

باللبنا�ن

Post 2
Bank Audi was awarded Safest Bank 
in Lebanon Award by Global Finance 
Magazine. The Bank was selected as 
the safest in Lebanon following an 
evaluation by Moody’s, Standard & 
Poor’s and Fitch.
https://www.gfmag.com/.../press-rel.../
safest-banks-country-2016 

Post 3
We would like to congratulate the winners 
of our CSR Awareness competition, 
“Responsible Millennials”: Fady Touma 
from AUB in first place, Dania Jabal and 
Ali Oleik from AUB in second and Melissa 
Charbel from USJ in third. The finalists 
prepared and presented projects on 
fighting corruption, as a final step of the 
competition, in front of a jury composed 
of the CSR Committee members. They 
were rewarded with financial prizes for 
their efforts. #BankAudiCSR 

Shares Shares

Likes 3.4k
178
46

Comments

Shares
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FACEBOOK 
Spring Account

Likes Likes Likes2k 1k 546
3 0 201
0 0 38

Comments Comments Comments

Post 1
With the Spring Account, grab an NFC 
Bracelet for $25 instead of $40 and 
the NFC Watch for $75 instead of $90 
and pay as you go with one simple tap! 
Learn more here: http://bit.ly/2lfcZhl

Post 2
Today is Random Acts of Kindness Day; 
let’s show the world some kindness and 
watch it bounce back at us.

Post 3
ولن عن حبكن  اعملوا فشل ليلي بتحبوهن لتع�ب

بطريقة لذيذة #عديد_الحب 

Shares Shares Shares



THE ONE GROUP TEAM

CONTRIBUTORS
Hasmig Khoury, Tracy Nehme CSR
Işil Oruk Communications Odeabank
Ronza Qussous Communications BAJO
Maria Samara Retail Lebanon
Noha Shaker Communications BAEGY

Jad Ibrahim, Saria Beainy, & Rachel Obeid Internal Communications
Samar Khoury & Bassam Antoun Copywriters
Feer McQueen Team Graphic Designers


