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BAEGY – 
BAnk Audi EGYpt rEcEivES 
An AWArd fOr itS nOvO 
nEW innOvAtivE BAnkinG 
tEchnOLOGY

FINANCE MAGAZINE
INTERNATIONAL

While winning awards for its 
innovation has become a status 
quo, every award Bank Audi 
receives still brings with it great 
pride and satisfaction. 

This month, Bank Audi Egypt was 
recognized by the International 
Finance Magazine for the NOVO 
e-branch, which received

The International Finance Magazine 
Awards (IFMA) is an annual event 
that honors individuals and 
organizations in the International 
Finance Industry for making a 
significant difference. As focus 

is currently being placed on the 
Egypt network, Bank Audi was 
deemed one of the key players in 
the market and was recognized 
for the significant growth it has 
witnessed recently.

This year’s IFMA took place in 
Dubai on January 26, 2017, with 
Mr. Mohamed Fayed, BAEGY’S 
Deputy Chairman and Managing 
Director, along with Mr. Amr 
Nossair, BAEGY’s acting as Head 
of Retail Banking, representing 
the Bank at the ceremony.

NOVO by Bank Audi offers 
BAEGY’s customers interactive 
and innovative solutions for a 
comfortable and user-friendly 
banking experience, through its 
Interactive Stations and Advisory 

THE  MOST INNOVATIVE 
RETAIL BANK  PRODUCT 
AWARD. 
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Rooms, that are equipped with 
video conferencing to talk live to 
the Bank’s advisors.

Meanwhile, Bank Audi is always 
keen on investing in up-to-date 
technologies and advanced 
banking products and services, 
in order to effectively and 
efficiently reach its customers.



NOVO, a first of its kind in the Egyptian market, will hence provide 
customers with  a unique and advanced  banking experience.

Mr. Mohamed Fayed and Mr. Amr Nossair

Mr. Mohamed Fayed receiving the award
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BASAL – fOur nEW cAMpAiGnS 
LAunchEd At thE StArt Of 2017



The new year carried with it fresh initiatives and 
campaigns to be added to Bank Audi’s growing list, 
confirming yet again the Bank’s continuous efforts 
to provide the best bundles and deals to answer 
customer needs. 

Along these lines, two new campaigns were 
launched at the end of 2016 and carried on to the 
new year; the first was for the Visa MEA LBP card 
and the second for the Loubnani card, as well as 
two tactical targeted campaigns: the Home Center 
initiative and the Mzar Ski Sponsorship.

The Visa MEA LBP card currently offers users a 
special annual card fee of LBP 60,000 instead 
of LBP 125,000, and upon executing the first 
transaction with this card, the customer is granted 
3,000 Welcome Bonus Cedar Miles. 

Also, the cardholder receives an LBP 150,000 
Beirut Duty Free gift voucher upon spending LBP 
1,500,000 per month on their Visa MEA LBP card. 
This campaign shall run until the end of February 
2017. The second campaign, which was launched 
on December 26, 2016, featured the Loubnani 
card. 

Starting January and throughout February 2017, all 
Loubnani cardholders will automatically get 1-hour 
free talk-time on their alfa or touch lines, whenever 
amounts spent on their Loubnani card sum up to 
LBP 500,000 or more. 

Cardholders who benefit from this offer during 
January, can still enjoy it again in February, as long 
as they accumulate another LBP 500,000.

Meanwhile, the Bank launched two tactical 
targeted campaigns. The first was the Home Center 
Initiative SMS campaign, which offered Bank Audi 
cardholders an exclusive 30% discount at Home 
Center when using their cards, between January 
19 and 22, 2017. 

The other campaign was a winter special, the 
Mzaar Ski Sponsorship; cardholders could benefit 
from 25% off during weekdays and 20% off 
during weekends, whenever they pay using the 
Tap2Pay wearable. Also, as part of the sponsorship, 
Bank Audi branded Mzaar Ski Resort for the 2017 
ski season.



Over the years, Bank Audi Jordan has gained a 
reputation for being one of Jordan’s top banking 
institutions and its customer base has grown 
familiar with its superior banking services, products, 
and campaigns. 

These campaigns enable the Bank to connect with 
its clients and reward them for having Bank Audi as 
their bank of choice. 

In keeping with this principle, Bank Audi Jordan 
launched its most recent campaign targeting 
MasterCard users.

In exchange for using their credit cards, cardholders 
get the chance to participate in a raffle, featuring 
cash prizes of up to JOD 10,000. As such, the 
MasterCard raffle campaign was launched on 
December 18, 2016, and will run until March 21

st
, 

2017. 

To qualify for the raffle, customers need to collect 
entries awarded to them when they use Bank Audi 
MasterCard cards at points of sale in and out of 
Jordan. To encourage customers, the Bank will 
grant 50 additional entries to MasterCard credit 
cardholders issued during the campaign.

MASTERCARD 
RAFFLE 
CAMPAIGN
BAJO – NEW MASTERCARD RAFFLE 
CAMPAIGN AWARDS USERS WITH
CASH PRIZES
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TO ENCOURAGE CUSTOMERS, THE BANK 

WILL GRANT 50 ADDITIONAL ENTRIES 

TO MASTERCARD CREDIT CARDHOLDERS 

ISSUED DURING THE CAMPAIGN PERIOD.

“We are eager to continue providing our customers 
with the most distinguished services,” said Mr. Fadi 
Khoury, Head of Retail and Branch Network at 
BAJO. 

“This campaign supports our continuous efforts to 
connect with our customers, by rewarding them for 
using our MasterCard credit cards, wherever they 
may be.”

“We are pleased to further our cooperation with 
Bank Audi by providing added benefits to our 
mutual customers,” said Mr. Basil El Tell, Regional 
Manager at MasterCard. 

“At MasterCard, not only do we focus on facilitating 
electronic payments through secure solutions, but 
also on rewarding our cardholders with unique 
privileges that complement their lifestyles.”
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On January 18, 2017, Green Cedar Lebanon 
and the Association for Forests, Development, 
and Conservation (AFDC), in collaboration with 
Bank Audi and Beyond Magazine, and under the 
patronage of the Ministry of Higher Education, 
launched “Awareness on Wheels”, a school bus 
for awareness on solid waste management.

“Awareness on Wheels” is a mobile unit equipped 
with environmental awareness material, like 
CDs, books, computers, flyers, and bookmarks, 
which will be presented to students by trained 
professionals. This project will reach out to schools 
across the country to consolidate the concept of 
sorting, recycling, minimizing, and reusing waste. 

Most of the bus’s interior is made out of recycled 
second-hand items, and Bank Audi contributed by 
offering redundant furniture from branches and 
refurbished IT equipment. In addition, “Awareness 
on Wheels” will introduce students to the My 

Carbon Footprint microsite www.my-cfp.com by 
Bank Audi, which will help them learn more about 
reducing their household’s carbon footprint on the 
environment. The microsite can be accessed via the 
two computers on the bus, refurbished by Bank 
Audi. 

The students can then enter the My Carbon 
Footprint competition, which consists of measuring 
their carbon footprint each month for a whole 
school year, and the student who manages to 
reduce their carbon footprint will win valuable 
prizes.

Tips will also be given on how to reduce our impact 
on the environment, like pulling out plugs, saving 
water and energy, insulating our houses, using solar 
energy, recycling material, and switching lights off.

AWARENESS
ON WHEELS
BASAL – LAUNCH OF A NEW SOLID WASTE 
MANAGEMENT AWARENESS CAMPAIGN

THE STUDENTS CAN THEN ENTER THE 
MY CARBON FOOTPRINT COMPETITION, 
WHICH CONSISTS OF MEASURING THEIR 
CARBON FOOTPRINT EACH MONTH FOR 
A WHOLE SCHOOL YEAR…

Bank Audi and AFDC representatives pose near the bus.



BASAL – BAnk Audi hOStS
thE 21St priX phÉniX
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Mrs. Carmen Boustani



This year’s “Prix Phénix de Littérature” was held 
at Bank Audi Plaza - Beirut, on January 19, 2017, 
marking the 21st edition of this award and Lebanese 
author Carmen Boustani was acknowledged for 
her latest book, a biography of Andrée Chedid, 
named “L’écriture de L’amour” (The Writings of 
Love) and published by French editor Flammarion. 

Lebanese author and president of the Prix Phénix, 
Mr. Alexandre Najjar, and representative of 
Chairman Raymond Audi, Mr. Wadih Audi, handed 
Mrs. Boustani the gold medal “Monnaie de Paris”.

Mr. Najjar praised Mrs. Boustani, saying this is the 
first time the prize is granted for a biography, as 
all previous awards went to authors who wrote 
essays and novels. He went on to congratulate the 
jury members for their selection as the author has 
been on the forefront of academic works, always 
centering her writings around women issues and 
their roles in societies.

He also praised the subject of her work, Andrée 
Chedid, whom he described as an extraordinary 
and highly educated woman with a deep founded 
love for Lebanon. 

As per Mr. Najjar, this biography is a tribute to 
Chedid, a prominent figure in French literature 
who has dedicated a lot of her work to Lebanon’s 
cedars. Then, Mr. Wadih Audi said his word about 
Mrs. Carmen Boustani’s life and career, underlining  

that her friendship with Andrée Chedid did not 
stand in her way of writing a perfectly impartial 
biography. 

In turn, Mrs. Boustani mentioned that this book 
was her way of giving readers a new chance to 
rediscover Chedid’s work, which can still inspire 
generations to come.

Finally, she thanked all the attendance, the jury, 
and especially Bank Audi, for making sure that 
talents are always acknowledged. 

After the award ceremony, the attendees listened 
to poems written by Chedid herself, and then 
enjoyed a cocktail reception.ANDRÉE CHEDID, WHOM HE 

DESCRIBED  AS  AN EXTRAORDINARY 
AND HIGHLY EDUCATED WOMAN WITH 
A DEEP FOUNDED LOVE FOR LEBANON.

MRS. BOUSTANI MENTIONED THAT THIS 
BOOK WAS HER WAY OF GIVING READERS 
A NEW CHANCE TO REDISCOVER 
CHEDID’S WORK,  WHICH CAN STILL 
INSPIRE GENERATIONS TO COME.



A CULTURE OF 
DONATION
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BASAL – hOW BLOOd dOnAtiOn 
hAS BEcOME A cuStOM And A 

nOrM AMOnG EMpLOYEES

What is a culture? While mostly regarded as 
something a whole nation or a race would share, 
every so often, smaller societies develop ideas, 
customs, and behaviors that start to define them 
as well. For instance, one noble cause and act 
has become a culture in the case of Bank Audi: 
donating blood.

Over the course of the years, Bank Audi 
encouraged its employees to support their 
colleagues and families by donating blood to them 
when they needed it. In order to spread the word, 
Internal Communications were sent out to call for 
donations whenever someone needed them. The 
response has been increasingly overwhelming; 
employees would rush to the aid of thOse patients, 
donating unit after unit of blood to give them a 
chance at surviving. 

“To all those who remembered Mike in their 
prayers, who were worried, who picked up the 
phone and called, who visited us, who donated 
or contributed in donating blood: your generosity, 
empathy, and support have been beyond inspiring, 

and no words can begin to express how thankful 
we are to be surrounded with beautiful hearts like 
yours. You are a true blessing. Thank you.” 

This heartfelt message from Elie Rached, following 
his brother and our colleague Mike Rached’s 
sickness, is an honest testimony and proof to the 
familial bonds that exist within Bank Audi, made 
tighter by this booming culture of donating our 
blood to save others. 

The extents of this heroic norm have since 
expanded from simple email notifications calling 
for blood, to a whole initiative. In 2016 alone, Bank 
Audi organized two blood drives within the Bank’s 
premises. In the first, a collaboration with Donner 
Sang Compter, 92 blood units were donated, 
while in the second with the Lebanese Red Cross 
Foundation, 38 units were donated. 

To end, an environment fostered by people who 
wish to save lives even if it means giving a part of 
themselves, is not merely a culture of donors, but a 
culture of heroes. 



Snapshot from the first blood drive at the Plaza
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ODEABANK – O’Art hOStS SEMihA 
BErkSOY’S BOOk LAunch And  
EXhiBitiOn

Mr. & Mrs. Ozkaya



The list of cultural exhibitions held at Odeabank’s 
art gallery, O’Art, just keeps getting longer. 
Most recently, on January 20, 2017, it hosted an 
exhibition on Semiha Berksoy in parallel to the 
launch of the most comprehensive book on her 
works.

Semiha Berksoy was a unique artist with an 
attitude that aimed at establishing a spontaneous 
and sincere relationship between different fields 
of art; she was a high dramatic soprano, painter, 
poet, actress, and performance artist. 

She was a pioneer in her lifestyle, creativity, passion, 
ambition, and determination, which has made her 
art a leading and permanent force in Turkey.

This exhibition, curated by Derya Yucel, was 
titled “Semiha Berksoy, with Love”. It shared the 
artist’s paintings that are inspired by the flow of 
sound, arias, words, and mise-en-scène, and the 
passionate expression of love that was the source 
of Berksoy’s art. 

As for the book that inspired this exhibition, it’s 
title is “Semiha Berksoy: Catalogue Raisonné”. 
The book, published by the Galerist and supported 
by Odeabank, contains all the known works of the 
artist, bringing together the paintings that focus 
on love in its many forms, along with previously 
unseen sketches.

SEMIHA BERKSOY WAS A UNIQUE 
ARTIST WITH AN ATTITUDE THAT AIMED 
AT ESTABLISHING A  SPONTANEOUS 
AND SINCERE  RELATIONSHIP BETWEEN 
DIFFERENT FIELDS OF ART…



HOW TO SIT 
CORRECTLY AT 

YOUR DESK
While reading this, you’ve probably been at your desk for at least 3 
hours straight, slumping your shoulders, slouching low on your chair, 
with your legs crossed somehow. Spot on, right?

No, this isn’t clairvoyance; this is a fact. We all spend most of our 
days seated on an uncomfortable chair behind a desk, squinting in 
front of our screens, not giving our seated position a passing thought. 
However, while it’s quite common, this bad habit leads to rounded 
shoulders, and lower back and knee pains. So in order to fix your 
posture, and stay healthy and energized for your off-work hours, 
here’s how to sit correctly at your desk in 10 steps.
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CHANGE YOUR POSTURE AND MOVE AROUND – 
EVEN FOR A SMALL WALK TO THE WATERCOOLER…



10 THINGS – YOU’RE PROBABLY DOING WRONG!
AND HOW TO CORRECT THEM

1. Support Your Back
You can reduce the strain on your back, and hence the risk of back pain, by adjusting your chair to properly 
support your lower back. Make sure you have an easily adjustable chair so you can change the height, 
back position, and tilt. Also note that your knees should be slightly lower than your hips; use a footrest if 
necessary.

2. Adjust Your Chair
Adjust your chair’s height so you can use your keyboard with your wrists and forearms straight and parallel 
to the floor. Your elbows should also be by the side of your body, so your arm forms an L-shape at the elbow. 
This can help prevent repetitive strain injuries. 

3. Rest Your Feet on the Floor
Make sure your feet rest flat on the floor. In case they don’t, place a footrest, which allows you to rest your 
feet at a level that’s comfortable. Remember, don’t cross your legs, as this may contribute to posture related 
problems. 

4. Place Your Screen at Eye Level
Your screen should be directly in front of you. Here’s the rule of thumb: place the monitor at arm’s length 
away with the top of your screen roughly at eye level; you might need a monitor stand to achieve this. If the 
screen is too high or too low, you’ll have to strain your neck, which can get uncomfortable.



5. Use Your Keyboard Properly
Place your keyboard in front of you while typing. Leave a gap of about 
10 to 15 cm between your keyboard and the edge, in order to rest your 
wrists between bouts of typing. Some people like to use wrist rests to 
keep their wrists straight and level with the keys. And remember, your 
arms should be bent in an L-shape at the elbows by your sides. 

6. Keep Your Mouse Close
Place the mouse as close to you as comfortable. A mouse mat with 
a wrist pad may help keep your wrist straight and avoid awkward 
bending. And if you’re not using your keyboard, push it aside in order 
to move the mouse even closer.

7. Avoid Screen Reflection
Your screen should be as “glare-free” as possible, meaning your eyes 
should be subjected to the least amount of screen light and reflections. 
Position the monitor to avoid office lighting and sunlight reflections.
If necessary, pull blinds across the windows. Also, adjusting the 
screen’s brightness or contrast can make it more comfortable to use.

8. Make Objects Accessible
Do you use your telephone, stapler, or sticky notes frequently? 
Keep them within easy reach. This way you avoid repeatedly stretching, 
bending, or twisting to reach things. 

9. Avoid Phone Strain
If you spend a lot of time on the phone, try exchanging your handset 
for a headset. Repeatedly holding the phone between your ear and 
shoulder can strain the muscles in your neck.

10. Take Regular Breaks
Finally, remember that sitting in the same position for long periods is 
harmful. So make sure you change your posture and move around – 
even for a small walk to the watercooler - as often as you can.
Frequent short breaks are better for your back than fewer long ones. 
It gives the muscles a chance to relax while keeping your blood 
circulating.



WE ALL SPEND MOST OF 
OUR DAYS SEATED ON 
AN UNCOMFORTABLE 
CHAIR BEHIND A DESK, 
SQUINTING IN FRONT 
OF OUR SCREENS, NOT 
GIVING OUR SEATED 
POSITION A PASSING 
THOUGHT.



RISE OF THE FINTECH 
MOVEMENT

In an age where you can hail a cab from your smartphone, everyone’s 
parents have Facebook, and children are born with their eyes glued to 
a tablet, it should come as no surprise that all services, even financial 
ones, are expected to be high-tech. And this is where FinTech come in. 
FinTech, or Financial Technology, is a fast emerging industry composed 
of companies that use technology to provide financial services. 

The rise of this industry could be greatly attributed to the fact that 
traditional firms have left a huge gap of unmet customer needs; 
modern-day clients not only demand, but expect more personalized 
and digitized experiences. 
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FINTECH PROVIDERS BECOME THE NUMBER ONE PREFERENCE FOR TECH-SAVVY 
MILLENNIALS

All over the world, customer behavior is witnessing a trend; more than half of global consumers admit to 
doing business with at least one non-traditional firm, among which tech-savvy customers seem to be twice 
as prone to switching from traditional to non-traditional when offered FinTech services. 

However, despite the trend favoring non-traditional firms, traditional firms still seem to hold some 
competitive advantages. While non-traditional firms are favored in areas of timely and efficient service, 
and better value for money, traditional firms remain the preferred option for trust, quality of service, 
transparency, and security.

BigTechs like Google, Amazon, Facebook, and Apple, deliver superior personalized and digitized customer 
service, which has raised the bar so high for other companies. As a result, customers now demand the 
same level of experience from every other service provider, including financial firms. Today’s fast pace 
of technological advancement makes it extremely difficult for firms to keep up and meet customer 
expectations and demands. 



However, unlike traditional firms, FinTech firms are quick to identify 
the service gaps left uncovered by traditional firms and ever quicker to 
fill them with riveting offers that cater to their newly founded needs.
To end, the cost of starting a FinTech firm has significantly decreased 
in the past few years, which has led to a surge in FinTech startups, and 
yet not all of them will survive. 

And while it has become obvious that, in the future, banking will be 
every organization’s business, it should be noted that with innovation 
– adopting the proper FinTech services and keeping up with customer 
expectations – traditional banks will have a significant and lasting 
impact on the Financial Services industry. 

AFTER ALL, INNOVATION AND EXPERIENCE ARE A 
POWER COUPLE THAT NO ONE CAN IMITATE.



FACEBOOK 
Bank Audi Lebanon

Likes Likes Likes3.6k 3.6k 1k
812 101 79
70 36 72

Comments Comments Comments

Loubnani game

ي
_باللبنا�ن _أك�ت كم كلمة فيك تركب من هالأحرف؟ #احكي

Epiphany Game
دايم دايم, الخ�ي عليكن يدوم!

Loubnani Video 
Intro 

ي بتقدملك ساعة 
بطاقة لبنا�ن

حكي ببالش عىل خطوط Alfa و 
Touch الثابتة والمسبقة الدفع. 
http:// لتعرف أك�ت زور موقعنا

goo.gl/Tf93ju أو اتصل عىل 
ال 1570.

Shares Shares Shares



FACEBOOK 
SPRING Account

Likes Likes1.6k 135
3 203
5 148

Comments Comments

Mzaar Competition
A) 1960s
B) 1970s
C) 1980s
Answer below for a chance to win 2 ski 
tickets.
Terms & Conditions:
- 10 winners will be chosen
- You have until Sunday January 29, 
2017, 11:55 PM to participate

Ski Tip
Don’t underestimate the power of a 
helmet! Make sure you have one on 
before you hit the slopes.

Chasse Neige Video
This is one of the most basic ski moves! 
Guess the move and win 2 tickets to try 
it out at the Mzaar Ski Resort!
Terms & Conditions:
- 10 winners will be chosen
- You have until Sunday January 22, 
2017, 11:55PM to participate

Shares Shares

Likes 2.7k
479
149

Comments

Shares



FACEBOOK 
Bank Audi Cards Account

Likes Likes2.1k 1.7k 964
32 21 3
5 15 14

Comments Comments Comments

Likes

Goals 
What’s your New Year Resolution?!

Happy New Year Epiphany Cards
Baking your own Galette des Roi? Check out 
these tips! http://bit.ly/14MHq5x

Shares Shares Shares
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