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BDL Accelerate 2016
Bank Audi partners with the Central Bank of Lebanon for

the 3rd BDL Accelerate



ONE GROUP DOSSIER

This is the best time to be born. Nothing is 
as it was 20, or even 10 years ago. Almost 
every day, the world witnesses another 
breakthrough. We are constantly being 
introduced to technologies that alter and 
elevate our lifestyle. And in a world of 
constant evolution, there are those who ride 
the innovative wave, and then… there are 
those who create it.

True to its reputation as “the most innovative 
bank in Lebanon”, Bank Audi was a proud 
partner in the Central Bank of Lebanon’s 3rd 
BDL Accelerate, the biggest conference on 
the Mediterranean and in the MENA region. 
The Bank’s stand gave participants the chance 
to try the many unique services firsthand, 
from interacting with NOVOT, to testing the 
Omnichannel, to taking a Virtual Reality tour 
of the Sassine Branch, to getting the full scoop 
on the new SME products and services.

And just as it is no surprise that Bank Audi was 
a partner in this significant event, it is also no 
surprise that Beirut was the best city to host 
it, as the capital is evolving into the startup 
hub of the region and is paving the way for a 
thriving era of digital disruption. This puts BDL 

Accelerate at the very heart of this emerging 
tech boom. 

BDL Accelerate 2016 was attended by more 
than 20,000 participants – more than twice 
the expected number and thrice last year’s 
number. One of the highly anticipated 
speakers at the event was American Banker’s 
Innovator of the Year and Bank Audi’s 
special guest, Brett King. Nicknamed “King 
of Disruptors”, he has spoken in over 40 
countries on how technology is disrupting 
businesses, changing behaviors, and 
influencing society. This year, Lebanon was 
added to this list as King attended Accelerate 
to speak about the Future of Banking and 
Business.

Brett King started his speech with the obvious: 
technology is disruptive and history stands 
witness. Since the industrial revolution, people 
have been scared of advancement, as it always 
brought about a shift in employment. And this 
remains true today. Take for instance Uber, a 
service that has made people’s life so much 
easier. Gone are the days of hailing a taxi 
by the side of the road and running out of 
cash to pay the driver. With Uber, people can 
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exponentially fast in a fraction of the time – it 
can attain almost perfect results in no time 
with negligible errors. 

Today, technology has become cheaper, 
smarter, smaller, and infused into our basic 
habits, so much so that it has changed the 
way we live. This not only includes smart 
devices, but also smart infrastructures, smart 
economies, and smart cities. In May 2016, the 
Gulf region demonstrated that the lowest-cost 
option for large-scale electricity generation 
is solar power, at a shockingly 2.6 cents per 
kilowatt hour, effortlessly beating coal-fired 
power plant in the United States, with 6 
cents per kilowatt hour. Now, how can this 
be disruptive? If the United States doesn’t 
adopt solar energy, they will fall behind, as 
they provide a shockingly more expensive and 
harmful option.

Taking all this into account, what will banking 
look like in 2045? “It will be fast, contextual, 
and you won’t even think of it, as it will be 
imbedded all around you”, says King. Banking 
transactions will become automated, just like 
everything else. Say you walk into a store to 
buy groceries; in 2045, you may not even have 

request a ride and then pay the fare simply 
by using a phone application. Now, this may 
seem convenient to consumers, but it proves 
disruptive for conventional taxi drivers.
 
This is a simple example, but according to 
King, “Nothing comes close to the disruptive 
power of Artificial Intelligence”. Are you 
a skeptic? Consider this: IBM Watson, an 
artificially intelligent system, is 97% accurate 
at diagnosing cancer, that’s twice as accurate 
as the best human doctor. Another example is 
gene editing; it has become possible to simply 
“edit” inherited diseases from DNA, making 
a future without Diabetes, Alzheimer’s, even 
Cancer, possible. So, who would you choose 
to refer to if your life was at stake: AI or 
humans?”  

“Soon, we’re going to trust machines, 
because machines will give better advice 
than humans”, says Brett King. You might 
be saying that this cannot be true; humans 
program machines, after all. But it’s no longer 
as simple as that, because modern programs 
are enabling machines to copy and learn from 
us. And since a machine’s learning curve is 
steep compared to a human’s – it can learn 

“Soon, we’re going to trust machines, because machines will give better 
advice than humans”

ONE GROUP DOSSIER
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to think of payment, as your bank will detect your activities the 
moment you walk in, and pay your bill automatically the moment 
you step out. Banks will be shifting to “smart assistance”, where 
banking products and services become experiences in your life. 
An example is Amazon Echo and the AI ‘Alexa’; not only can it set 
your alarm, check your thermostat, and turn on your lights, but it 
can also make your purchases and pay your bills. 

Everything will be virtual soon enough, even currencies, as the 
need for cash will start to decline. Even signing piles of papers 
won’t be required in the future; instead, King states, “your 
behavior will be your identity”. Your bank, who would memorize 
your bills, usual purchases, and regular check-points, will instantly 
notice an irregular behavior in case of fraud. 

“AI will be imbedded into your life,” King concludes, whether 
you conform or not, because this is the future of banking and 
business. How many companies who refused to adopt machines 
survived the industrial revolution? How many companies who 
refused to adopt the internet survived the last 2 decades? None. 
Companies, banks included, who wish to be leaders in the future, 
will have to be technologically driven first and foremost. So, those 
who refuse to ride the wave of innovation will simply be left 
behind. But those who choose to create it will come out on top.

ONE GROUP DOSSIER



Imagine a world without progress. Imagine working without current technology. That includes 
phones, computers, and cars. That obviously includes electricity, as well. Definitely, such a world 
would be difficult to live in for us modern folk. So take a moment to consider this: if we cannot 
expect employees to work with outdated tools, how can we expect managers to guide them with 
outdated leadership?

On October 28, 2016, Bank Audi welcomed guest speaker Gilbert Ghostine to give a lecture 
about the issue of leadership in the 21st century, which was attended by   several of the Bank’s 
senior managers. 

Leadership in the 21st Century | Gilbert Ghostine giving a lecture on modern leadership

LEADERSHIP IN THE 21ST 
CENTURY

Gilbert Ghostine gives a conference on modern leadership at Bank Audi



“I need the best in the industry, the A+ people, to be on my team...”

In 2014, Gilbert Ghostine became the CEO of 
Firmenich, the world’s largest privately-owned 
Fragrance and Flavor House based in Geneva, 
Switzerland. He joined them after 21 years 
with Diageo, the world’s leading premium 
spirits business. His final title at Diageo 
was Chief Corporate Development Officer 
and President of India and Greater China. 
Hence, Mr. Ghostine has had 30 long years in 
multicultural leadership, having held numerous 
executive roles across four continents: Africa, 
Asia, America, and Europe. 

“Good business leaders create a vision, 
articulate the vision, passionately own the 
vision, and relentlessly drive it to completion.” 
Those are the words of former CEO of General 
Electric, Jack Welch, and the words of Gilbert 
Ghostine that sum up what it means to be 
a leader. It is a leader’s job to inspire others; 
however, a successful leader in the 21st century 
requires three extra parameters. 

According to Mr. Ghostine, reputation is 
everything in this age to win what he called 
the “war for talent”. He is reputed for always 
surrounding himself with people who are 
better than him at what they do and for not 
being scared of doing so. “I need the best 
in the industry, the A+ people, to be on my 
team to take my business to the next level.” 
At one point during his lecture, Mr. Ghostine 

faced a slight technical problem with the 
presentation; yet to everyone’s amusement and 
admiration, he used that as a way to stress his 
point by saying, that he’d be “useless without 
Firmenich’s tech team”.

Furthermore, maintaining a constant dialogue 
with stakeholders helps them get on board 
with a leader’s decisions, as understanding 
the reasons makes them more likely to be 
supportive, even if they disagree. While this 
may seem unconventional to “traditional 
leaders”, Mr. Ghostine believes the time for 
“monologues” is long gone, and employees no 
longer accept imposed decisions.

And last, “a leader cannot operate in 
isolation,” he says. In this day and age, 
businesses need to step up and start 
addressing social, environmental, and 
governmental challenges in order to make a 
difference in the world and their community. 
This doesn’t only affect a leader’s reputation, 
but it also affects how good this leader is in the 
business world’s eyes. 

Take for example Jeffrey Bezos, CEO of 
Amazon, who was the world’s top-performing 
CEO for 7 years running back when the 
ranking was based exclusively on hard stock 
market numbers. However, this year a measure 
of each company’s environmental, social, and 



governance (ESG) performance was added to the mix. Now, with 
80% financial results and 20% ESG performance, Bezos went 
from 1st to 87th, making way for Lars Rebien Sorensen, CEO of 
Novo Nordisk, who went from 6th position to being the world’s 
top-performing CEO.

Towards the end of his lecture, Mr. Ghostine was asked one 
question that had been nagging on everyone’s mind: “How does 
a Lebanese man become such a successful leader in the world’s 
topmost foreign countries? And how do those foreign countries, 
who consider themselves Lebanon’s superiors, accept to be led by 
a Lebanese man?” He answered that he was “a proud product of 
Lebanon”; he believes that his qualities were what made him so 
successful, and that it would make no difference whether he was 
American, Swiss, or Lebanese – this was just a mindset. 
 
To end, he quoted, “Your attitude dictates your altitude in life” 
and “Your future is in your own hands”. For years, Mr. Ghostine 
himself has stayed true to making a positive contribution to the 
people and the community. Moreover, experience has taught 
him to follow his gut feeling even when it defied convention, as 
following pure logic has lead him astray many times in the past. 
Today, Firmenich’s, as well as his own success prove that Mr. 
Ghostine’s approach to leadership is spot-on.



Leadership in the 21st Century | Gilbert Ghostine giving a lecture on modern leadership

LEADERSHIP IN THE 
21ST CENTURY



Supporting the Lebanese Army | Carla Rizk (left) and Grace Eid (right) visit the Army base in Arsal



Some of the most important things we pride ourselves on at Bank 
Audi are our courage, our patriotism, and our constant efforts to 
improve our relationship with the Lebanese Public Sector. 

So, on October 28, 2016, Grace Eid, Head of Retail Department 
– Lebanon, and Carla Rizk, Segment Manager of the Public 
Sector, visited the Army base in Arsal and met with some of its 
commanders. The aim was to honor the Lebanese Army’s mission 
and show them support, no matter where they may be. They 
also offered the Army laptops to help them improve their work 
environment.

This visit marks a milestone for Bank Audi, since it is the first 
bank to visit the Army in Arsal. Also, the initiative cultivated trust 
between the two institutions, which opens up new horizons for 
collaboration with the Lebanese Army in the future.

SUPPORTING THE 
LEBANESE ARMY

Bank Audi Lebanon’s Retail Department visits Arsal (ِعرسال)



USJ Prize Ceremony | USJ students receive their cheques from Bank Audi

USJ Prize Ceremony | Celebrating the inauguration of the student area at USJ



USJ PRIzE CEREMONY
Bank Audi grants scholarships to USJ students

Education is one of the various values Bank Audi preserves and holds 
in high regard; after all, it is vital for giving the young generation a 
chance for a brighter future. And in an effort to continuously promote 
education, Bank Audi celebrated two major events on the same day, 
October 17, 2016, in the Medical Sciences campus at Saint-Joseph 
University (USJ).

The first event was the annual prize remittance ceremony that Bank 
Audi organizes, where 7 students, who applied for the University 
Loan, received USD 5,000 each to be deducted from their loan. These 
students were selected based on their scholarly performance by the 
Social Affairs Office (SAO) at USJ. During the event, Mrs. Carmel 
Wakim, who took part in founding the SAO at USJ, thanked Bank 
Audi for taking part in numerous initiatives over the past few years 
that supported USJ students. 

After that, Mrs. Grace Eid, Head of Retail Department, took the stage 
and made a speech, in which she highlighted the long relationship 
between Bank Audi and USJ spanning over 35 years , underlining that 
such a familial bond has been built on trust, respect, and the common 
belief in preparing the future generations. 
 
And on that same eventful day, Bank Audi celebrated the 
inauguration of the Student Area at USJ. The Bank has renovated this 
area in the Faculty of Dental Medicine, allowing the students to enjoy 
a comfortable atmosphere. This initiative served as yet another way 
to strengthen Bank Audi’s partnership with USJ, and as another step 
towards elevating educational standards in Lebanon.



BAEGY Inaugurates Two New Branches | zagazig Branch 

BAEGY Inaugurates Two New Branches | Sheikh zayed Branch 



BAEGY INAUGURATES 
TWO NEW BRANCHES
Bank Audi Egypt expands to reach a total of 43 operating branches

Like every family, it’s always good news when our family grows. 
And on few occasions, the news is made better with a double 
expansion, which was the case this month for Bank Audi Egypt’s 
branch network. 

In October, Bank Audi had the great pleasure of inaugurating 
not one, but two branches in Egypt: zagazig branch, located in 
the capital of Sharqia, and Sheikh zayed branch, located in 6th of 
October city, in Giza.

With these latest additions to the network, Bank Audi Egypt now 
has a grand total of 43 operating branches. And on that note, 
the Bank Audi family eagerly anticipates further expansions in the 
future, and wishes BAEGY all the success with the new branches.



BAEGY LAUNCHES 
“MURABAHA” CARD

The first Sharia-compliant card released in BAEGY’s Islamic branches

It’s tough to compete in today’s marketplace, but thankfully, Bank Audi has no shortage of 
innovation to keep it ahead of the competition. The Bank continuously strives to create a 
unique banking experience for clients with the right products, exceptional services, convenient 
locations, and personalized relationship management. 

Along those lines comes Bank Audi Egypt’s newest addition to its Islamic bundle of products: 
“Murabaha” card, Bank Audi’s first Sharia-compliant card. The new card was officially launched 
on October 18, 2016, in BAEGY’s three Islamic branches: Haram, Miami, and Mossadak.
And just like every other Bank Audi card, the “Murabaha” card enters the market with a tailored 
list of appealing features:

-  5% minimum payment from the outstanding balance
-  100% cash withdrawal limit
-  Up to 55 days’ grace period on purchases and cash transactions
-  Up to EGP 200,000 card limit
-  Access through Audi Online and 24/7 call center
-  Free detailed SMS alerts following every “Murabaha” card transaction
-  Smart chip technology card for more security and convenience



DIAMOND SAVER 
ACCOUNT

BAEGY announces new and unique savings account campaign

Tuesday, October 25, 2016, witnessed the 
launch of yet another successful campaign 
by Bank Audi Egypt. This time around, it was 
BAEGY’s new and unique savings account, the 
Diamond Saver Account, which boasts a 10% 
annual interest rate.

A fully fledged campaign was tailored 
to release this new product and reach as 
many people as possible, complete with a 
comprehensive media plan which aimed 
to cover the most efficient, effective, and 
accessible media channels on the market, 
namely newspapers, magazines, radio 
channels, digital media, and SMS shots. 

To end, October proved to be quite fruitful for 
Bank Audi Egypt, with the launch of two new 
products, an account and a card, as well as the 
inauguration of two new operating branches. 



IFRMS
Bank Audi Egypt implements Phase 1 of its transformation plan

As part of the Al Fanar Transformation Process, 
Bank Audi Egypt launched the Integrated 
Financial and Risk Management System 
(IFRMS) Phase 1 on October 5, 2016. The 
event was attended by BAEGY’s top managers: 
Chairman & Managing Director Mr. Hatem 
Sadek, Deputy Chairman & Managing Director 
Mr. Mohamed Fayed, and Deputy Managing 
Director Mr. Mohamed Bedier.

This step, which aims to centralize the 
Bank’s financial data, reporting attributes, 
and decision management all on a single 
integrated platform, is just the first layer of 
the overall Oracle IFRMS solution. Phase 1 of 
IFRMS has the following objectives:

-   Creating a unified financial hub for 
reporting, analyzing, and decision-making

-   Building a centralized storage area for 
accounting ledgers and rules

-   Standardizing expense processes and 
payment operations

-   Providing the Enterprise Resource Planning 

(ERP) platform for project costing, fixed 
assets, and expense management

-   Preparing the foundation for implementing 
further analytical applications

In short, Oracle ERP optimizes the operational 
expense structure, and hence makes the 
employee’s daily tasks easier. On this platform 
alone, users will be able to procure, store, 
pay, allocate, and manage expense items and 
capital expenditure transactions at the Bank, 
as per their assigned responsibilities. 

Several efforts were made to breeze users 
through the changes in the IT infrastructure, 
such as providing intensive training sessions 
through the implementation period, and 
designing user manuals to be circulated via 
internal memos.

To end and just as always, the constant 
cooperation and efforts of all involved parties, 
namely Bank Audi employees, will ensure a 
safe, smooth, and successful transition. 



IFRMS | BAEGY employees celebrate the launch of the transformation program



O’Art Exhibition by Nick Brandt | Attendees view the pieces from Nick Brand’s collection “Wasteland“



O’ART EXHIBITION BY 
NICK BRANDT

Odeabank hosts one of Istanbul’s major photography festivals

After entering the artistic and cultural scene last February at 
Odeabank’s Etiler branch, O’Art has quickly become a reference 
for modern and contemporary artists. This year, throughout the 
month of October, O’Art hosted acclaimed English artist Nick 
Brandt’s first ever exhibition in Turkey. 

Nick Brandt, who won an award for directing Michael Jackson’s 
“Earth Song” music video, is most known for his dystopia-inspired 
portfolios, like the last moments of Africa, the pure state of 
nature, and wildlife before alteration of mankind. For this year’s 
festival, he showcased his “Inherit the Dust” collection, which 
focuses on themes like nature without wildlife and imminent 
environmental crisis. 

The exhibition was curated by Turkish photographer, Attila Durak, 
who is well known for his social documentary photography 
projects, taken in countries including Turkey, Pakistan, India, 
Nepal, Syria, Jordan, Spain, and Hungary. 

Brandt was one of the most prominent names in 3. Fotoistanbul, 
the Turkish capital’s biggest photography festival, along with 
54 famous Turkish and foreign artists. Finally, being chosen as 
one of the venues to host this major festival comes in line with 
Odeabank’s goals of supporting modern art, turning Nispetiye 
Caddesi into a major art venue, and being Turkey’s most 
innovative bank. 



Etel Adnan’s Private Exhibition | Bank Audi France employees and their clients attending the gala dinner



ETEL ADNAN’S PRIVATE 
EXHIBITION

Bank Audi sponsored Etel Adnan’s first private exhibition in France

Arts have been taking Bank Audi by storm 
this month, starting with Turkey’s Nick Brandt 
exhibition, and then all the way to France with 
not one, but two exhibitions.

Bank Audi France is the proud sponsor and 
organizer of the Etel Adnan Exhibition taking 
place at the “Institut du Monde Arabe” from 
October 18, 2016, until January 1st, 2017. This 
event is the first private exhibition in France 
for the great Lebanese artist, Etel Adnan, who 
is a prominent peace and feminism activist. 
Adnan is a multifaceted artist – a painter, 
and a trilingual poet and writer – as well as a 
celebrated author since 1970, due to her work 
which merged the literal and the visual arts. 

The exhibition is divided into four great 
sections, which explore the multiple phases 
and faces of Etel Adnan’s art throughout her 
life: “L’Apocalypse Arabe” (Arab Apocalypse), 
“Le Mont Tamalpaïs” (Mount Tamalpaïs), “Des 
ponts, des exils” (Bridges and Exile), and “Un 
Monde de Couleur et Sonorités” (A World of 
Colors and Sounds).

Aside from the prestigious art exhibition 
that the Bank is sponsoring, a dinner was 
organized in honor of Bank Audi’s Lebanese 
and international clients who have commercial 
activities in Africa. Luckily, the event coincided 
with SIAL 2016, the world’s largest food 
innovation exhibition that took place in Paris 
between October 16 and 20, especially that 
this event attracts many of the Bank’s clients. 
This also proved to be the ideal opportunity to 
strengthen Bank Audi’s relationship with these 
clients, as well as network and meet new 
prospects. 

The gala dinner was held at the Four Seasons 
Hotel George V Paris. In attendance were 
around 200 guests, including mostly clients 
of Bank Audi France, along with clients and 
members from other entities, like Audi Private 
Bank, Banque Audi Suisse, and Bank Audi 
s.a.l.

After such a rewarding month, one can only 
hope that the coming months would continue 
to strengthen the Bank’s bond with clients, 
and to bring in other successful projects.



APPLE MONTH AT BANK 
AUDI

Helping Lebanese farmers liquidate their apple stocks 

In an effort to show solidarity with the Lebanese apple farmers, Bank Audi took the initiative 
this month to help them liquidate their stocks. And since the Bank is always looking for ways to 
make the customer experience sweeter and more pleasant, then why not support a cause in the 
process? And this leads us back to apples!

Local apples were placed in glass bowls throughout the month of October, in all Bank Audi 
branches, CBCs, and regional offices, to be offered to clients and visitors. Stocks of apples 
continued to be distributed to all locations during the whole month, to keep the bowls full.

Clients and visitors were encouraged to feel right at home and pick an apple as they waited to 
finish their business at Bank Audi.



CSR CASE STUDY
Bank Audi’s Sustainability Case Study published by Canadian publisher

It’s always a pride and a pleasure when Bank Audi gets international 
recognition due to its many business or CSR efforts. 

Bank Audi’s CSR Case Study, “Bank Audi: Leading through 
Sustainability,” written by Professor Dima Jamali, was registered with 
Ivey Publishing this month. Reputed for publishing studies used by the 
world’s top universities, the Canadian publisher, Ivey Publishing, is a 
leader in distributing business case studies globally.

As a result, this contribution brings in major exposure for Bank Audi, 
as the issue will circulate to over 25,000 faculty and staff.



HIKE FOR BREAST CANCER
Bank Audi organizes a hike to Baskinta to support breast cancer patients

The best way to support a health cause is through an initiative that encourages healthy living. And 
since October was National Breast Cancer Awareness month, Bank Audi found that the best support 
would be to organize a refreshing hike in nature. The event was in collaboration with Lebanon 
Mountain Trail and part of the proceeds was donated to the Lebanese Breast Cancer Foundation.

So on October 23, Bank Audi’s employees, along with their families, left the bustling city and went up 
to the mountains, to the picturesque village of Baskinta. All 130 participants hiked their way through 
the amazing green areas for almost 3 and a half hours. During this time, the group visited Mikhael 
Naime’s birthplace, then hiked on to Wadi El Delb. After that, they stopped below Sleiman Kettaneh’s 
house to enjoy the breathtaking scenery. The final stop after the long and rejuvenating hike was at 
Qanat Bakish for lunch. 

It was such a pleasure to hear the positive feedback that followed the hike, knowing that everyone 
enjoyed their time as they supported such a vital cause. Finally, following the event, the Lebanese 
Breast Cancer Foundation addressed a letter to Bank Audi, thanking everyone who put an effort into 
this event for the thoughtful and generous donation.

Hike for Breast Cancer | Bank Audi’s employees went for a nature walk in Baskinta



GIVING OTHERS A WARM 
WINTER

Employees donate clothes to arcenciel’s charity shops

Many of us look forward to winter – not to the rain, not to 
the storms, and not to the freezing cold, but to the switch in 
wardrobe. Putting away light and breezy summer clothes is an 
excuse for many to buy new items and upgrade their looks. 
However, not everyone has this luxury; in fact, thousands of 
people start the winter season unprepared and unprotected from 
the cold. 

That is why this October, Bank Audi teamed up with arcenciel to 
lend a helping hand to those in need; employees donated 513 kg 
of clothes to arcenciel’s charity shops, which provide the homeless 
and underprivileged with clothes free of charge, for the most part. 

A simple collaboration on our part ensured many warm winter 
nights for those who cannot afford to buy clothes in the coming 
season. So Bank Audi would like to take the chance to thank each 
and every one who contributed to this heart-warming campaign!



As kids, we all loved to go to theme parks, 
mostly for the games and the time off we got 
from doing homework. But most days, we 
envied adults for the world they lived in. Children 
nowadays, however, probably envy us for 
nothing; after all, they have KidzMondo! 

To ease the hardships of back-to-school season, 
Bank Audi’s Volunteer Program organized a trip 
to KidzMondo for children from our partner 
NGOs, on Saturday, October 29, 2016. The day 
was attended by 17 volunteers who guided 82 
children around the theme park, keeping them 

Kidizens for a Day | Bank Audi volunteers with the NGO’s children in front of KidzMondo

KIDIzENS FOR A DAY
Bank Audi volunteers spend a day with children at KidzMondo

safe while enjoying the activities with them! For 
those unfamiliar with this amazing place, it’s a 
full-blown city scaled down to the size of a kid’s 
world, and much bigger than a regular themed 
park.

And so, the children were guided through the 
park, experiencing every detail of the “adult life” 
in an educational and entertaining way. Not only 
did the activities amuse them, but having been 
“kidizens” for the day, they also learned valuable 
lessons about financial literacy, civic duty, social 
accountability, and environmental responsibility.



Kidizens for a Day | The NGO’s children enjoying the activities at KidzMondo

In short, giving these children the chance to spend a day at KidzMondo was vital in helping them 
discover and boost their interests in certain jobs and career paths, which will hopefully help set them 
on the right track towards future success.

Midway through the day, and after a morning full of fun activities, the volunteers shared a meal with 
the children. One of the people in charge of the kids mentioned that they had enjoyed their morning 
immensely, and thanked the volunteers for all their efforts. In return, the volunteers expressed their 
gratitude for such a special day and the chance to meet the little children; after all, it isn’t every day 
that one gets to impact the life of someone through kindness and education, and it isn’t every day 
that one can try to give a little child the chance to have a better future.



SUSTAINABLE 
DEVELOPMENT GOALS

SDG 8 – Decent Work and Economic Growth

As part of our CSR Strategy, one of the 5 
Sustainable Development Goals adopted 
by Bank Audi’s CSR Committee is “Decent 
Work and Economic Growth”, to promote 
sustainable, inclusive, and economic growth, 
full and productive employment, and 
adequate employment for all. Representing 
1.8% of Lebanon’s GDP in 2015, Bank Audi 
has always placed special focus on economic 
growth by providing access to financial 
services, employee opportunities with relevant 
earnings, and benefits, such as training. 

-   More than USD 2.8 million invested in 
trainings

-   More than 113,000 training hours delivered 
to 2,230 employees

-   Average training hours per individual: 32 
hours for men, 41 hours for women

-   320 employees hired in 2015: 58% men, 
42% women

-   Percentage of female representation in Bank 
Audi is 45.5%

-   More than USD 170 million invested in 
salaries and benefits

-   More than USD 5.3 million invested to 
support 940 employees in paying their 
children’s tuitions

-   More than USD 62,700 invested in employee 
wellness programs

Since our employees are not the only ones 
benefiting from this plan, Bank Audi also aims 
to stimulate entrepreneurship and growing 
businesses within the community, bearing 
job creation and economic empowerment in 
scope.

-   More than USD 49 million were provided as 
loans with low interest

-   A total of USD 11 million was given to 66 
SMEs through Kafalat loans 

-   SANAD Fund for MSME loans were 
contracted by 163 micro beneficiaries

-   Continued support given to the Bader 
Young Entrepreneurs Program by 
providing workshops, creating networking 
opportunities, and connecting entrepreneurs 
with potential investors



Opportunities for Shared Value:

-   Strengthen insurance and investment 
guarantees to increase foreign direct 
investment in emerging and low income 
economies.

-   Work with key stakeholders to develop 
practical solutions, which will reverse the 
trend of international banks, withdrawing 
correspondent banking services due to the 
legal and regulatory frameworks.

-   Expand microfinance for small business 
owners.

-   Expand finance for ‘the missing middle’.
-   Leverage new business models and 

technologies to raise diversified sources 
of capital, including impact investment, 
crowd funding, peer-to-peer lending, and 
catastrophe bonds.

-   Provide targeted internships for young 
people from disadvantaged backgrounds 
in order to promote social mobility whilst 
enhancing company performance through 
increased workforce diversity.

-   Create opportunities for low income workers 
to develop their skills and gain access to 
improved professional opportunities, both 
within and outside the financial services 
sector.

Examples of Global Best Practices:

-   Citi, Visa Inc., Bill and Melinda Gates 
Foundation, Ford Foundation, Omidyar 
Network, and USAID cofounded the “Better 
Than Cash Alliance”, which is a coalition of 
public, private, and NGO partners working 
to accelerate the transition to e-payment 
systems globally to empower people and 
grow emerging economies.

-   Credit Suisse has been committed to 
microfinance since 2002, managing over 
USD 2 billion in assets that are used to 
fund MFIs. By generating both a social 
outcome and a financial return for investors, 
microfinance is a typical example of an 
impact investment.

-   Swedfund, the Swedish Development 
Finance Institution, contributes to poverty 
eradication through sustainable investments 
standing on three pillars – Impact on Society, 
Sustainability and Financial Viability. 

-   UBS launched “UBS and Society” to 
harness the powerful combination of 
its global capabilities and its activities in 
sustainable investing and philanthropy, its 
environment and human rights policies, and 
its community interaction. UBS guides its 
clients who want to use their resources to 
make a positive impact with the individuals, 
organizations, and communities that need 
the most without sacrificing returns.



CORPORATE GYM
Bank Audi Lebanon’s Head Office gives added value to employees

Healthy employees are happy employees, 
simply. If this seems too simplified, allow us 
to elaborate. Employees come to work daily 
for at least eight hours, mostly sitting at their 
desks, which can have many negative effects 
on their bodies. While it is the employees’ 
duty to look after their own health, Bank Audi 
has a vested interest in promoting a healthy 
workforce, as a responsible employer and a 
caring family.

Studies have shown time and time again 
that companies which adopt and encourage 
fitness programs, experience a decrease in 
employee absenteeism, lower turnover rates, 
and a reduced usage of “sick leaves”. And 
while such studies are fairly recent, the Bank’s 
corporate gym is not, showing once again 
how innovative and avant-garde Bank Audi is. 

More than ten years ago, Bank Audi 
recognized the benefits of setting up a 
corporate gym. Constant work stress and 
frustration lowers morale and productivity; 
hence, giving employees access to a gym 
within its premises to work out while blowing 
off steam seemed like a convenient solution. 

This made it easier for them to find the time to 
exercise, which improved their health, and in 
turn, increased their productivity. 

The benefits don’t end here; it is common 
knowledge that exercise increases endorphin 
production in the human body, which 
improves the mood, promotes better sleep, 
and boosts overall energy levels. But how does 
that translate to the workplace? A positive and 
energetic workforce collaborates better and 
is more appealing to customers. The result: 
better efficiency and customer service. 

Bank Audi’s corporate gym is a testimony of 
its forward thinking and advanced structure; 
it offers classes in the morning and in the 
afternoon like yoga and cardio, along with 
a professional trainer and fully equipped 
modern facilities. And lately, the gym has been 
attracting more and more employees, both 
from the young and older generations. So just 
in case you were wondering whether or not 
you are a “sports person”, make sure you pass 
by the Plaza building in Bab Idriss, Beirut and 
give it a go. After all, your health is the Bank’s 
wealth.



Corporate Gym | Photos from Audi Fitness gym at Bank Audi Lebanon headquarters



THE BEST INVESTMENT
Research proves that people who travel more lead happier lives

“Travelling is the only thing we buy that makes us richer”. Surely, this is not the first time you 
hear this; however, you may not know if it’s true. While some people may enjoy counting their 
money, yet for nearly all of us, money is a finite source; it’s a means to an end – pay bills, buy 
a TV, send the kids to school, etc. – and there isn’t enough to do all we want, so we must be 
selective. Which raises a crucial question: where should we invest our money to maximize our 
happiness?

The answer would be “travel”.

The Best Investment | Hot air balloons in Cappadocia, Turkey



The Best Investment | Aurora Borealis in Finland

The Best Investment | Holi Festival in India



When faced with a choice between buying 
things and travelling, most people would 
initially choose the first, because objects “will 
still be there” long after a trip “expires”. 
Not to mention that the instant gratification 
which follows “retail therapy” is so satisfying, 
it may just be considered an addiction. Now, 
we’re not saying never reward yourself with a 
new outfit or a night out; after all, we’re only 
human!

However, in years to come, how likely are 
you to reminisce about buying that iPhone 7 
before everyone else, rather than remember 
the amazing adventure you had in Bali that 
shaped who you are? A lot of research has 
been conducted on the issue, and the answer 
was always the same: travelling is the best 
investment you can make for yourself. 

“One of the enemies of happiness is 
adaptation,” says Dr. Thomas Gilovich, who 
has spent the last 2 decades researching the 
topic of money and happiness at Cornell 
University. He explains that material things 
grow familiar, become obsolete, or break; 
memories, on the other hand, have very long 
warranties. Researchers in San Francisco State 
University agree with this theory; they found 
that after buying highly desired items, most 
people soon regretted not spending their 
money on experiences instead.

Moreover, according to the Journal of Positive 
Psychology, people tend to feel more jealous 
over material goods than over experiences. 
So you’ll probably be less thrilled about your 
iPhone 7 when your friend buys the iPhone 
7 Plus a month later – that is, if you haven’t 
gotten used to it already. But you wouldn’t 
care much if he booked in Business while you 
flew Economy, because your Bali vacation was 
definitely unique.

Additionally, shared experiences connect us 
more with people than objects ever would. 
You’re more likely to bond with someone you 
took a vacation with, than with someone who 
has that very same iPhone. Even if you had 
a rough time during your trip, you’ll always 
remember being there, but you’ll probably sell 
that phone for a newer model the moment 
it’s out.

So go for that safari in Kenya, make a wish at 
the Trevi fountain in Italy, watch the Auroras 
in Finland, or get lost in the streets of Greece. 
Chances are the happiness you will feel 
from these memories will outlive any object 
you can buy, and you’ll be shedding some 
much-needed positivity into the world and the 
workplace.

You’re more likely to bond with someone you took a vacation with, than 
with someone who has that very same iPhone.



The Best Investment | The Serengeti in Kenya

The Best Investment | Swimming with sharks in Maldives

THE BEST INVESTMENT



SOCIAL NEWSFEED
FACEBOOK - Bank Audi Lebanon

 عم نقّدم قروض لألعمال الصغيرة بقيمة 150
 مليون ليرة لبنانية وبفايدة منخفضة %7 ألّول

 سنة ألّنا منآمن بدورها المهم ومساهمتها
 الكبيرة بنمو إقتصاد البلد

شو بيعنيلك 1,000,000,000,000 ؟
 قريبًا رح تكتشوا قديش هالرقم مهم

Bank Audi employees pledge to reponsible 
driving as part of the Lebanese international 
security forces campaugn for road 
safety. Follow the path to better driving. 
#BankAudiCSR #وعد ـ عليي

Likes: 2.2k
Comments: 56
Shares: 29

Likes: 1.2k
Comments: 232
Shares: 248

Likes: 1.1k
Comments: 39
Shares: 153



SOCIAL NEWSFEED
FACEBOOK - Bank Audi Cards

بين تشرين وتشرين صيف تاني

Likes: 1.1k
Comments: 9
Shares: 9

Likes: 894
Comments: 11
Shares: 11

Likes: 827
Comments: 12
Shares: 11

On World Food Day, dig in and enjoy a meal 
in a wide range of restaurants with your 
Loubnani card.

Share with us your Halloween costume 
ideas.



SOCIAL NEWSFEED
FACEBOOK - Bank Audi Spring Account

Feeling lucky this Halloween? Tell us how 
many pumpkins you see in this 360 view, 
and you might win an ABC gift card worth 
LBP 150,000! You have until Tuesday, 11:55 
p.m. to participate. Winners will be chosen 
randomly.

If you are an active Spring customer you 
should know the answer... The lucky winner 
will get an MP3 Player! You have until 
Tuesday, 11:55 p.m. to participate. Winners 
will be chosen randomly.

Guess correctly and win a Bank Audi goodie 
bag! You have until Sunday, 11:55 p.m. 
to participate. Winners will be chosen 
randomly.

Likes: 1.4k
Comments: 150
Shares: 74

Likes: 1.8k
Comments: 329
Shares: 89

Likes: 1.4k
Comments: 736
Shares: 480
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